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Vasilyeva A. V.

COGNITIVE PROCESSING OF DIMINUTIVE IN GENDER ASPECT:
EXPERIMENTAL STUDY

The purpose of the paper is to test the hypothesis that the expressiveness as a language category contrasts men and
womenequally in speech production and perception of language stimuli. The relevance of the research is determined by its inclu-
siveness in the domain of gender linguistics and cognitive linguistics, each of which is a perspective and upcoming area of mod-
ern science.The hypothesis is tested with the help of the psycholinguistic experiment: the subjects that are organized into groups
by gender perform lexical decision task. In the result of the experiment the data was obtained indicating the absence of statistically
significant differences between men and women in reaction time on expressive and non – expressive stimuli.
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Khlebnikova A. L.

STRICTLY GENDER MARKED METAPHORS IN THE RUSSIAN LANGUAGE
The article presents the results of research on gender metaphors in terms of their modelling capacity. The research is

carried out as part of cognitive study of metaphors, in which metaphor is thought of as a cognitive mechanism, a way of interpre-
tation of reality based on analogical comparison. The subject matter of the analysis is gender metaphors – nominations of men and
women that serve as means of marking «typically feminine» and «typically masculine» qualities based on comparison between
the phenomena of various conceptual categories. The article has to do with the subtype of gender metaphors called strictly gender
marked metaphors in which the opposition of target domain «man» and «woman» is related to different types of source domain
modelling. As the main sources of data for metaphor study dictionaries of the Russian language are made use of. As a result, as-
pects of characteristics of men and women are revealed together with the basis of metaphorical comparison and source domains of
metaphorical modelling. Comparative analysis of man’s and woman’s images that were formed in the system of gender metaphors
in the Russian world view is conducted.

Keywords: gender metaphor, strictly gender marked metaphor, gender based stereotype, linguistic world view, target
domain, source domain.
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