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COMPARATIVE STUDY OF NATIONAL CULTURES BY FONS TROMPENAARS
IN THE CONTEXT OF FOREIGN AND RUSSIAN SCIENCES

The article summarizes the research in the field of organization performed by FonsTrompenaars. The contribution to the
development of the theory and practice of intercultural communication made by the Dutch scholar and management consultant is
postulated. The interpretation peculiarities of Trompenaars fundamental ideas made by Russian scholars is indicated. The correla-
tion between dimensions of corporate cultures represented by Dutch scholar and cultural types by R. Lewis, base characteristics
by E. T. Hall and G. Hofstede is presented.
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Shipulina P. N.

REFLECTION OF AMERICAN MENTALITY
IN AMERICAN ADVERTISMENT TEXTS

This article discussed the phenomenon of American’s mentality features on American advertisement texts. Particular at-
tention is paid to the American national mentality features and their impact on form and content of American advertisement texts.
This article discusses national mentality features of Americans, difference between Russian and American mentality, examples of
mentality features’ impact on form and content of advertisement texts. The relevance of this study is the need to educe social and
cultural dependency of advertisement text’ content, that shows the connection between national language and national mentality.

Keywords: mentality, national features, American mentality, Russian mentality, advertisement texts, realization of na-
tional mentality features in advertisement texts.
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