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CHARACTERISTICS OF THE MEDIA
OF THE CONCEPT REALIZATION «THE OIL» IN RUSSIAN JOURNALISM

(A CASE STUDY OF THE NEWSPAPER «VEDOMOSTI»)
The present study has for an object common and distinct features of the media concept «the oil» in the context of Rus-

sian and foreign reality as exemplified in newspaper «Vedomosti». The features like «financial value» and «fierce competition» of
the studied concept have been found out on the basis of detached through the total selection contexts with a key word “the oil”. In
conclusion there are different degrees of expressiveness of the given features according to the context of Russian or foreign eco-
nomic reality.
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CHARACTERISTICS OF THE REALIZATION OF CONCEPT
«NUCLEAR ENERGY» IN THE MEDIA DISCOURSE

(ACCORDING TO THE NEWSPAPER «ARGUMENTS ANS FACTS»)
This article attempts to identify and describe signs of the media concept «Nuclear energy» in the Russian media dis-

course based on micro contexts, which are taken by selection method from the newspaper «Arguments and Facts» in the last 10
years. As a result of the analysis, the author concludes different degree of manifestation of conceptual signs in the media discourse
depending on the Russian or on the foreign contexts.
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