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ɉɪɢɧɹɬɨ ɫɱɢɬɚɬɶ, ɱɬɨ ɥɸɛɚɹ ɪɟɤɥɚɦɚ - ɷɬɨ ɫɬɢɦɭɥɢɪɨɜɚɧɢɟ ɬɨɪɝɨɜɥɢ. ɗɬɨ ɧɟ ɬɚɤ, 

ɞɚɥɟɤɨ ɧɟ ɥɸɛɚɹ. ɉɥɨɯɚɹ ɪɟɤɥɚɦɚ ɧɟ ɫɬɢɦɭɥɢɪɭɟɬ, ɚ ɧɚɩɪɨɬɢɜ ɡɚɦɟɞɥɹɟɬ ɩɪɨɰɟɫɫ ɬɨɪɝɨɜɥɢ.  
Ȼɵɜɚɟɬ ɱɬɨ ɪɟɤɥɚɦɧɵɟ ɨɛɴɹɜɥɟɧɢɹ  ɧɚɩɟɱɚɬɚɧɚ ɜ ɨɞɧɨɦ ɢ ɬɨɦ ɠɟ ɢɡɞɚɧɢɢ, ɨɛɴɟɦɵ 
ɨɛɴɹɜɥɟɧɢɣ ɩɪɢɦɟɪɧɨ ɨɞɢɧɚɤɨɜɵ, ɬɟɤɫɬ ɢɡɥɨɠɟɧ ɝɪɚɦɨɬɧɨ, ɟɫɬɶ ɞɚɠɟ ɢɥɥɸɫɬɪɚɰɢɢ, ɧɨ 
ɷɮɮɟɤɬɢɜɧɨɫɬɶ ɨɞɧɨɣ ɪɟɤɥɚɦɵ ɩɪɟɜɵɲɚɟɬ ɞɪɭɝɭɸ ɜɨ ɦɧɨɝɨ ɪɚɡ. ɇɚɩɪɚɲɢɜɚɟɬɫɹ ɜɨɩɪɨɫ, ɜ 
ɱɟɦ ɠɟ ɩɪɨɛɥɟɦɚ? Ɋɟɤɥɚɦɧɵɣ ɦɨɬɢɜ ɨɞɧɨɝɨ ɢɡ ɨɛɴɹɜɥɟɧɢɣ ɜɵɫɬɪɨɟɧ ɜɟɪɧɨ ɢ ɩɨɤɭɩɚɬɟɥɶ 
ɝɨɬɨɜ ɩɪɢɨɛɪɟɫɬɢ ɬɨɜɚɪ ɢɥɢ ɜɨɫɩɨɥɶɡɨɜɚɬɶɫɹ  ɭɫɥɭɝɨɣ. Ɋɟɤɥɚɦɧɚɹ ɦɨɬɢɜɚɰɢɹ ɭɫɥɭɝɢ ɢɥɢ 
ɬɨɜɚɪɚ ɞɨɥɠɧɚ ɩɪɨɞɟɦɨɧɫɬɪɢɪɨɜɚɬɶ ɩɨɤɭɩɚɬɟɥɸ, ɱɬɨ ɨɧ ɩɨɥɭɱɢɬ ɟɫɥɢ ɩɪɢɨɛɪɟɬɟɬ ɬɨɜɚɪ ɢɥɢ 
ɜɨɫɩɨɥɶɡɭɟɬɫɹ ɭɫɥɭɝɨɣ, ɧɚ ɫɤɨɥɶɤɨ ɨɧ ɦɨɠɟɬ ɭɞɨɜɥɟɬɜɨɪɢɬɶ ɫɜɨɢ ɩɨɬɪɟɛɧɨɫɬɢ ɜɚɲɢɦ 
ɩɪɟɞɥɨɠɟɧɢɟɦ. "ȿɫɥɢ ɬɨɜɚɪ ɧɟ ɫɥɭɠɢɬ ɭɞɨɜɥɟɬɜɨɪɟɧɢɸ ɩɨɬɪɟɛɧɨɫɬɢ ɢɥɢ ɠɟɥɚɧɢɹ 
ɩɨɬɪɟɛɢɬɟɥɹ, ɟɝɨ ɪɟɤɥɚɦɚ, ɜ ɤɨɧɟɱɧɨɦ ɫɱɟɬɟ, ɨɛɹɡɚɬɟɥɶɧɨ ɩɪɨɜɚɥɢɬɫɹ."  Ɋ.Ɋɢɜɡ 

Ɇɨɬɢɜɚɰɢɹ ɫɱɢɬɚɟɬɫɹ ɰɟɧɧɨɣ, ɟɫɥɢ ɨɧɚ ɜɵɝɨɞɧɨ ɨɬɥɢɱɚɟɬ ɜɚɲɭ ɭɫɥɭɝɭ ɢɥɢ ɬɨɜɚɪ ,ɨɬ 
ɭɫɥɭɝ ɢ ɬɨɜɚɪɨɜ ɤɨɧɤɭɪɟɧɬɨɜ. ɇɚ ɧɚɲ ɜɡɝɥɹɞ, ɞɢɩɥɨɦɢɪɨɜɚɧɧɵɟ ɦɚɪɤɟɬɨɥɨɝɢ ɧɟ ɜɫɟɝɞɚ  
ɦɨɝɭɬ ɫɨɡɞɚɬɶ ɦɨɬɢɜɢɪɭɸɳɭɸ ɪɟɤɥɚɦɭ, ɬɚɤ ɤɚɤ ɷɬɨ ɬɜɨɪɱɟɫɤɢɣ ɩɪɨɰɟɫɫ. ȼɵɹɜɥɟɧɢɟ 
ɪɟɤɥɚɦɧɨɣ ɦɨɬɢɜɚɰɢɢ ɷɬɨ ɩɪɨɰɟɫɫ ɨɱɟɧɶ ɬɳɚɬɟɥɶɧɨɝɨ ɢ ɬɨɧɤɢɣ ɚɧɚɥɢɡɚ ɫɢɬɭɚɰɢɣ ɧɚ ɪɵɧɤɟ 
ɪɟɤɥɚɦɵ. 

ȿɫɥɢ ɪɟɤɥɚɦɭ ɫɨɡɞɚɟɬ ɦɚɪɤɟɬɨɥɨɝ ɧɟ ɡɧɚɸɳɢɣ ɪɟɤɥɚɦɧɭɸ ɦɨɬɢɜɚɰɢɸ, ɬɨ ɧɟ ɫɬɨɢɬ 
ɨɠɢɞɚɬɶ ɨɬ ɬɚɤɨɣ ɪɟɤɥɚɦɵ ɨɝɪɨɦɧɨɝɨ ɭɫɩɟɯɚ."Ɋɟɤɥɚɦɚ ɫɬɢɦɭɥɢɪɭɟɬ ɫɛɵɬ ɯɨɪɨɲɟɝɨ ɬɨɜɚɪɚ ɢ 
ɭɫɤɨɪɹɟɬ ɩɪɨɜɚɥ ɩɥɨɯɨɝɨ." Ⱥ. ɉɨɥɢɬɰ 

ɑɚɫɬɨ ɩɭɬɚɸɬ ɦɨɬɢɜɚɰɢɸ ɫ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚɦɢ ɬɨɜɚɪɚ. ɏɚɪɚɤɬɟɪɢɫɬɢɤɚ ɷɬɨ ɬɨɥɶɤɨ 
ɦɚɬɟɪɢɚɥ ɞɥɹ ɦɨɬɢɜɚɰɢɢ. Ɂɚɱɚɫɬɭɸ ɪɟɤɥɚɦɚ ɫɨɞɟɪɠɢɬ ɬɨɥɶɤɨ ɩɟɪɟɱɟɧɶ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ, ɬɚɤɚɹ 
ɪɟɤɥɚɦɚ ɧɟ  ɩɪɢɜɥɟɱɟɬ ɞɨɥɠɧɨɝɨ ɜɧɢɦɚɧɢɟ ɩɨɬɪɟɛɢɬɟɥɹ, ɩɨɤɚɠɟɬɫɹ ɫɤɭɱɧɨɣ ɢ ɧɟɩɪɢɦɟɬɧɨɣ. 
ɇɨ ɫ ɞɪɭɝɨɣ ɫɬɨɪɨɧɵ ɩɟɪɟɱɟɧɶ ɬɨɥɶɤɨ ɦɨɬɢɜɚɰɢɢ ɫɞɟɥɚɟɬ ɪɟɤɥɚɦɭ ɝɨɥɨɫɥɨɜɧɨɣ, ɜɟɞɶ 
ɩɨɬɪɟɛɢɬɟɥɸ ɧɭɠɧɨ ɧɟ ɬɨɥɶɤɨ ɢɧɬɟɪɟɫɧɚɹ ɪɟɤɥɚɦɚ ɧɨ ɢ ɟɦɭ ɧɭɠɧɵ ɞɨɤɚɡɚɬɟɥɶɫɬɜɚ ɢ 
ɚɪɝɭɦɟɧɬɵ. ɋɚɦɵɦ ɜɟɪɧɵɦ ɪɟɲɟɧɢɟɦ, ɹɜɥɹɟɬɫɹ ɞɟɦɨɧɫɬɪɚɰɢɹ ɬɟɯ ɤɚɱɟɫɬɜ ɤɨɬɨɪɵɟ ɜɚɠɧɵ 
ɩɨɬɪɟɛɢɬɟɥɸ ɢ ɭɦɟɫɬɧɵ ɧɚ ɞɚɧɧɨɦ ɪɵɧɤɟ. ɑɟɦ ɭɧɢɤɚɥɶɧɟɟ ɫɜɨɣɫɬɜɚ ɬɨɜɚɪɚ, ɬɟɦ ɛɨɥɶɲɟ 
ɦɨɬɢɜɚɰɢɨɧɧɨɟ ɨɛɪɚɳɟɧɢɟ ɤ ɩɨɬɪɟɛɢɬɟɥɸ. ɑɟɦ ɛɨɥɶɲɟ ɭ ɜɚɫ ɦɨɬɢɜɚɰɢɹ, ɬɟɦ ɭɞɨɛɧɟɟ ɢ 
ɩɪɨɳɟ ɜɚɦ ɪɚɛɨɬɚɬɶ ɫ ɪɚɡɧɵɦɢ ɫɟɝɦɟɧɬɚɦɢ ɪɵɧɤɚ. Ȼɨɥɶɲɨɣ ɡɚɩɚɫ ɦɨɬɢɜɚɰɢɣ – ɜɚɲ 
ɦɚɪɤɟɬɢɧɝɨɜɵɣ ɤɚɩɢɬɚɥ.  Ɋɚɡɧɵɟ ɧɚɛɨɪɵ ɦɨɬɢɜɚɰɢɢ ɢɫɩɨɥɶɡɭɸɬɫɹ ɜ ɪɚɡɧɵɯ ɫɟɝɦɟɧɬɚɯ 
ɪɵɧɤɚ. 
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ɑɚɫɬɨ ɭ ɮɢɪɦ ɢɦɟɟɬɫɹ ɭɧɢɤɚɥɶɧɵɟ ɫɜɨɣɫɬɜɚ ɬɨɜɚɪɚ, ɢ ɨɝɪɨɦɧɵɣ ɪɟɤɥɚɦɧɵɣ 
ɦɨɬɢɜɚɰɢɨɧɧɵɣ ɤɚɩɢɬɚɥ, ɚ ɨɧɢ ɜɵɫɬɚɜɥɹɸɬ ɛɚɧɚɥɶɧɵɟ, ɢɡɴɟɡɠɟɧɧɵɟ ɪɟɤɥɚɦɧɵɟ ɦɚɬɟɪɢɚɥɵ, 
ɤɨɬɨɪɵɟ ɦɨɠɧɨ ɜɫɬɪɟɬɢɬɶ ɜ ɥɸɛɨɣ ɤɨɧɤɭɪɢɪɭɸɳɟɣ ɮɢɪɦɟ. 

Ɇɟɬɨɞɵ ɦɨɬɢɜɚɰɢɢ: 
1)Ɇɟɬɨɞ ɭɛɟɠɞɟɧɢɹ 
ȼɨɡɞɟɣɫɬɜɢɟ ɧɚ ɩɨɬɪɟɛɢɬɟɥɹ ɡɚ ɫɱɟɬ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɪɚɡɥɢɱɧɵɯ ɚɪɝɭɦɟɧɬɨɜ ɢ ɞɨɜɨɞɨɜ ɜ 

ɩɨɥɶɡɭ ɪɟɤɥɚɦɢɪɭɟɦɨɝɨ ɬɨɜɚɪɚ ɢɥɢ ɭɫɥɭɝɢ. ɋ ɢɯ ɩɨɦɨɳɶɸ ɩɨɤɭɩɚɬɟɥɶ ɞɨɥɠɟɧ ɫɚɦ ɡɚɯɨɬɟɬɶ 
ɩɪɢɨɛɪɟɫɬɢ ɬɨɜɚɪ ɢɥɢ ɜɨɫɩɨɥɶɡɨɜɚɬɶɫɹ ɭɫɥɭɝɨɣ. Ɋɟɤɥɚɦɚ ɦɨɠɟɬ ɛɵɬɶ  ɨɪɢɟɧɬɢɪɨɜɚɧɧɨ ɤɚɤ 
ɜɫɟɣ ɰɟɥɟɜɨɣ ɝɪɭɩɩɟ, ɢɥɢ «ɤɨɦɦɭɧɢɤɚɰɢɨɧɧɵɦ ɥɢɞɟɪɚɦ». Ʉɨɦɦɭɧɢɤɚɰɢɨɧɧɵɟ ɥɢɞɟɪɵ ɥɢɛɨ 
ɭɛɟɞɹɬ ɩɪɢɨɛɪɟɫɬɢ ɬɨɜɚɪ ɱɥɟɧɨɜ ɬɨɣ ɢɥɢ ɢɧɨɣ ɫɨɰɢɚɥɶɧɨɣ ɝɪɭɩɩɵ, ɥɢɛɨ ɱɥɟɧɵ ɝɪɭɩɩɵ ɫɚɦɢ 
ɛɭɞɭɬ ɩɨɞɪɚɠɚɬɶ ɩɪɢɨɛɪɟɬɚɹ ɪɟɤɥɚɦɢɪɭɟɦɵɣ ɬɨɜɚɪ. 

2)Ɇɟɬɨɞ ɜɧɭɲɟɧɢɹ 
ɑɚɳɟ ɢɫɩɨɥɶɡɭɟɦɵɣ ɜ ɪɟɤɥɚɦɟ. Ɂɚɞɚɱɟɣ ɷɬɨɝɨ ɦɟɬɨɞɚ ɹɜɥɹɟɬɫɹ, ɞɨɫɬɢɠɟɧɢɟ 

ɩɨɥɨɠɢɬɟɥɶɧɨɝɨ ɨɬɧɨɲɟɧɢɹ ɤ ɬɨɜɚɪɭ, ɮɨɪɦɢɪɨɜɚɧɢɟ ɠɟɥɚɧɢɹ ɩɪɢɨɛɪɟɫɬɢ ɬɨɜɚɪ. 
ɉɨɥɭɱɚɟɬ, ɪɟɤɥɚɦɚ ɞɨɥɠɧɨ ɫɨɞɟɪɠɚɬɶ ɢɧɮɨɪɦɚɰɢɸ ɬɨɣ ɢɥɢ ɢɧɨɣ ɩɨɬɪɟɛɧɨɫɬɢ, 

ɤɨɬɨɪɭɸ ɩɨɤɭɩɚɬɟɥɶ ɦɨɠɟɬ ɭɞɨɜɥɟɬɜɨɪɢɬɶ ɫ ɩɨɦɨɳɶɸ ɪɟɤɥɚɦɢɪɭɟɦɨɝɨ ɬɨɜɚɪɚ. 
Ɋɚɫɫɦɨɬɪɢɦ ɂɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ ɜ ɪɟɤɥɚɦɟ. 
ɉɨɞ ɢɧɮɨɪɦɚɰɢɨɧɧɵɦɢ ɬɟɯɧɨɥɨɝɢɹɦɢ ɩɨɧɢɦɚɸɬ ɫɨɜɨɤɭɩɧɨɫɬɶ ɦɟɬɨɞɨɜ ɢ 

ɩɪɨɝɪɚɦɦɧɵɯ ɫɪɟɞɫɬɜ, ɨɛɴɟɞɢɧɟɧɧɵɯ ɜ ɬɟɯɧɨɥɨɝɢɱɟɫɤɭɸ ɰɟɩɨɱɤɭ, ɨɛɟɫɩɟɱɢɜɚɸɳɭɸ ɫɛɨɪ, 
ɨɛɪɚɛɨɬɤɭ ɢ ɯɪɚɧɟɧɢɟ ɢɧɮɨɪɦɚɰɢɢ ɫ ɰɟɥɶɸ ɫɧɢɠɟɧɢɹ ɬɪɭɞɨɟɦɤɨɫɬɢ ɩɪɨɰɟɫɫɨɜ 
ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ ɪɟɫɭɪɫɨɜ.  

Ɉɫɧɨɜɧɨɣ ɡɚɞɚɱɟɣ ɪɟɤɥɚɦɵ ɹɜɥɹɟɬɫɹ ɢɧɮɨɪɦɢɪɨɜɚɧɢɟ ɨɛɳɟɫɬɜɚ (ɩɨɬɪɟɛɢɬɟɥɟɣ) ɨ 
ɮɢɡɢɱɟɫɤɢɯ ɢɥɢ ɸɪɢɞɢɱɟɫɤɢɯ ɥɢɰɚɯ, ɬɨɜɚɪɚɯ, ɭɫɥɭɝɚɯ ɢ ɧɚɱɢɧɚɧɢɹɯ. ɐɟɥɶɸ ɬɚɤɨɝɨ 
ɢɧɮɨɪɦɢɪɨɜɚɧɢɹ ɜ ɛɨɥɶɲɢɧɫɬɜɟ ɫɥɭɱɚɟɜ ɹɜɥɹɟɬɫɹ ɦɚɪɤɟɬɢɧɝɨɜɚɹ ɰɟɥɶ – ɪɟɚɥɢɡɚɰɢɹ ɬɨɜɚɪɨɜ 
ɢ ɭɫɥɭɝ. ɂɧɵɦɢ ɫɥɨɜɚɦɢ, ɨɞɧɨɣ ɢɡ ɫɚɦɵɯ ɪɚɫɩɪɨɫɬɪɚɧɺɧɧɵɯ ɫɮɟɪ ɪɟɤɥɚɦɧɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ 
ɹɜɥɹɟɬɫɹ ɬɨɪɝɨɜɚɹ ɪɟɤɥɚɦɚ. 

Ɋɟɤɥɚɦɧɚɹ ɢɧɮɨɪɦɚɰɢɹ – ɦɧɨɝɨɡɧɚɱɧɨɟ ɩɨɧɹɬɢɟ. Ɋɟɤɥɚɦɧɭɸ ɢɧɮɨɪɦɚɰɢɸ ɦɨɠɧɨ 
ɪɚɫɫɦɚɬɪɢɜɚɬɶ ɤɚɤ ɱɚɫɬɶ ɦɚɪɤɟɬɢɧɝɨɜɨɣ ɫɢɫɬɟɦɵ, ɚ ɦɨɠɧɨ ɩɨɧɢɦɚɬɶ ɩɨɞ ɷɬɢɦ ɬɟɪɦɢɧɨɦ 
ɫɨɞɟɪɠɚɧɢɟ ɪɟɤɥɚɦɧɨɝɨ ɨɛɪɚɳɟɧɢɹ. Ʉɥɚɫɫɢɮɢɤɚɰɢɹ ɪɟɤɥɚɦɧɨɣ ɢɧɮɨɪɦɚɰɢɢ ɡɚɜɢɫɢɬ ɨɬ 
ɜɵɩɨɥɧɹɟɦɵɯ ɮɭɧɤɰɢɣ. 

ɉɪɨɮɟɫɫɢɨɧɚɥɶɧɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ ɫɩɟɰɢɚɥɢɫɬɚ ɜ ɨɛɥɚɫɬɢ ɪɟɤɥɚɦɵ ɩɪɟɞɩɨɥɚɝɚɟɬ: 
– ɩɪɨɜɟɞɟɧɢɟ ɪɟɤɥɚɦɧɵɯ ɢɫɫɥɟɞɨɜɚɧɢɣ; 
– ɩɥɚɧɢɪɨɜɚɧɢɟ ɢ ɫɨɡɞɚɧɢɟ ɪɟɤɥɚɦɧɨɣ ɫɬɪɚɬɟɝɢɢ; 
– ɪɚɡɪɚɛɨɬɤɭ ɪɟɤɥɚɦɧɨɝɨ ɩɪɨɞɭɤɬɚ. 
Ɋɟɤɥɚɦɧɵɣ ɨɬɞɟɥ, ɪɟɤɥɚɦɧɚɹ ɫɥɭɠɛɚ, ɪɟɤɥɚɦɧɨɟ ɚɝɟɧɬɫɬɜɨ – ɥɸɛɨɟ ɪɟɤɥɚɦɧɨɟ 

ɩɪɟɞɩɪɢɹɬɢɟ, ɜɵɩɨɥɧɹɹ ɞɟɹɬɟɥɶɧɨɫɬɶ ɩɨ ɫɛɨɪɭ (ɢɫɫɥɟɞɨɜɚɧɢɟ), ɨɛɪɚɛɨɬɤɟ (ɩɥɚɧɢɪɨɜɚɧɢɟ) ɢ 
ɩɟɪɟɞɚɱɟ ɢɧɮɨɪɦɚɰɢɢ, ɮɭɧɤɰɢɨɧɢɪɭɟɬ ɤɚɤ ɧɟɤɚɹ ɢɧɮɨɪɦɚɰɢɨɧɧɚɹ ɫɢɫɬɟɦɚ. 

ɇɚ ɧɚɲ ɜɡɝɥɹɞ, ɱɬɨ ɛɵ ɪɟɤɥɚɦɚ ɛɵɥɚ ɭɫɩɟɲɧɨɣ ɦɚɪɤɟɬɨɥɨɝ ɞɨɥɠɟɧ ɞɨɫɤɨɧɚɥɶɧɨ 
ɢɡɭɱɢɬɶ ɫɜɨɣ ɬɨɜɚɪ ɢ ɩɨɬɟɧɰɢɚɥɶɧɨɝɨ ɩɨɬɪɟɛɢɬɟɥɹ, ɱɟɦ ɛɨɥɶɲɟ ɨɧ ɡɧɚɟɬ ɨ ɬɨɜɚɪɟ, ɬɟɦ ɛɨɥɟɟ 
ɷɮɮɟɤɬɢɜɧɚ ɛɭɞɟɬ ɪɟɤɥɚɦɚ. ɋɥɟɞɭɟɬ ɢɡɭɱɢɬɶ ɩɨɬɪɟɛɢɬɟɥɟɣ, ɭɡɧɚɬɶ ɱɬɨ ɨɧɢ ɞɭɦɚɸɬ ɨ ɬɨɜɚɪɟ, 
ɤɚɤɢɟ ɤɚɱɟɫɬɜɚ ɰɟɧɹɬ. ȿɫɥɢ ɭɱɟɫɬɶ ɜɫɟ ɷɬɢ ɦɨɦɟɧɬɵ ɦɨɠɧɨ ɜɵɹɜɢɬɶ ɤɚɤɚɹ ɪɟɤɥɚɦɧɚɹ 
ɦɨɬɢɜɚɰɢɢ ɛɭɞɟɬ ɷɮɮɟɤɬɢɜɧɚ ɢɦɟɧɧɨ ɜɚɲɟɦɭ ɩɪɨɞɭɤɬɭ. 
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This article deals with information technologies used in modern commercial banks. The 

report discloses the main definitions and classification of the latest bank information technologies. 
On the basis of statistical data analysis and conclusions for each type of new information 
technologies used in Russian commercial banks are formulated. Also there are identified the main 
problems of the mentioned technologies implementation. 

 
Ɋɚɡɞɟɥ: ɂɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ ɜ ɷɤɨɧɨɦɢɤɟ ɢ ɭɩɪɚɜɥɟɧɢɢ 
ȼ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ ɛɚɧɤɨɜɫɤɚɹ ɫɮɟɪɚ ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ ɜɵɫɨɤɨɤɨɧɤɭɪɟɧɬɧɵɣ ɪɵɧɨɤ, 

ɝɞɟ ɭɱɚɫɬɧɢɤɢ ɞɨɥɠɧɵ ɩɨɫɬɨɹɧɧɨ ɫɨɜɟɪɲɟɧɫɬɜɨɜɚɬɶɫɹ ɢ ɢɞɬɢ ɜ ɧɨɝɭ ɫɨ ɜɪɟɦɟɧɟɦ, ɱɬɨɛɵ 
ɜɵɠɢɬɶ. Ɉɞɧɢɦ ɢɡ ɫɩɨɫɨɛɨɜ ɡɚɧɹɬɶ ɥɢɞɢɪɭɸɳɢɟ ɩɨɡɢɰɢɢ ɜ ɷɬɨɣ ɛɨɪɶɛɟ — ɜɜɟɞɟɧɢɟ ɢ 
ɩɪɨɞɜɢɠɟɧɢɟ ɮɢɧɚɧɫɨɜɵɯ ɢ ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ ɢɧɧɨɜɚɰɢɣ, ɩɨɡɜɨɥɹɸɳɢɯ ɭɦɟɧɶɲɢɬɶ 
ɢɡɞɟɪɠɤɢ, ɫ ɨɞɧɨɣ ɫɬɨɪɨɧɵ, ɢ ɭɜɟɥɢɱɢɬɶ ɤɥɢɟɧɬɫɤɭɸ ɛɚɡɭ ɛɚɧɤɚ - ɫ ɞɪɭɝɨɣ. ɋɟɝɨɞɧɹ ɛɚɧɤ – 
ɷɬɨ ɫɨɜɪɟɦɟɧɧɚɹ ɢ ɱɟɬɤɨ ɨɪɝɚɧɢɡɨɜɚɧɧɚɹ ɫɬɪɭɤɬɭɪɚ. Ⱦɟɹɬɟɥɶɧɨɫɬɶ ɛɚɧɤɚ ɨɫɧɨɜɚɧɚ ɧɚ 
ɢɫɩɨɥɶɡɨɜɚɧɢɢ ɨɛɨɪɭɞɨɜɚɧɢɹ ɢ ɩɪɨɝɪɚɦɦɧɨɝɨ ɨɛɟɫɩɟɱɟɧɢɹ. ɉɨɷɬɨɦɭ, ɞɥɹ ɩɨɜɵɲɟɧɢɹ 
ɷɮɮɟɤɬɢɜɧɨɫɬɢ ɪɚɛɨɬɵ ɛɚɧɤɨɜɫɤɢɯ ɢɧɫɬɢɬɭɬɨɜ ɧɟɨɛɯɨɞɢɦɨ ɩɨɫɬɨɹɧɧɨɟ ɜɧɟɞɪɟɧɢɟ ɧɨɜɟɣɲɢɯ 
ɛɚɧɤɨɜɫɤɢɯ ɬɟɯɧɨɥɨɝɢɣ.  

Ȼɚɧɤɨɜɫɤɢɟ ɬɟɯɧɨɥɨɝɢɢ - ɷɬɨ ɫɨɜɨɤɭɩɧɨɫɬɶ ɪɚɡɥɢɱɧɵɯ ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ ɬɟɯɧɨɥɨɝɢɣ, 
ɤɨɦɩɶɸɬɟɪɧɵɯ ɫɟɬɟɣ, ɩɪɨɝɪɚɦɦɧɨɝɨ ɨɛɟɫɩɟɱɟɧɢɹ, ɜɧɭɬɪɟɧɧɢɯ ɩɪɨɰɟɫɫɨɜ, ɢɫɩɨɥɶɡɭɟɦɵɯ ɜ 
ɛɚɧɤɚɯД2Ж.  

ɂɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ ɜ ɛɚɧɤɨɜɫɤɨɣ ɫɮɟɪɟ ɞɚɸɬ ɜɨɡɦɨɠɧɨɫɬɶ ɧɚɤɚɩɥɢɜɚɬɶ ɢ 
ɦɚɤɫɢɦɚɥɶɧɨ ɷɮɮɟɤɬɢɜɧɨ ɢɫɩɨɥɶɡɨɜɚɬɶ ɢɧɮɨɪɦɚɰɢɸ ɨ ɩɨɬɪɟɛɧɨɫɬɹɯ ɤɥɢɟɧɬɨɜ ɜ ɭɫɥɭɝɚɯ. ȼ 
ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ ɫɭɳɟɫɬɜɭɟɬ ɜɨɡɦɨɠɧɨɫɬɶ ɚɜɬɨɦɚɬɢɡɢɪɨɜɚɬɶ ɜɫɟ ɛɚɧɤɨɜɫɤɢɟ ɛɢɡɧɟɫ-
ɩɪɨɰɟɫɫɵ ɩɪɢ ɭɫɥɨɜɢɢ ɧɚɥɢɱɢɹ ɛɸɞɠɟɬɚ. 
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