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B Haie BpeMsi CTAHOBUTCSI, OYEBHITHO, YTO CTPATErUUECKHM (PAKTOPOM Pa3BUTHS TOYTH JUIS KKIOTO Mpe-
MpUATUA 1 B 1IEJIOM 3KOHOMUKU SABJIAIOTCA MHHOBAllMM, BHEAPCHUE KOTOPLIX CYHICCTBEHHO BJIMAIOT Ha IMPOLBETaA-
HHE MHHOBAIIMOHHOTO OM3HEca M TPEOYIOT MPOBIKEHHS MPOIYKTOB C TIOMOILbI0 HHHOBALMOHHOH PEKIIaMBL.

Nowadays it becomes obvious that a strategic development factor for almost every business and over-
all economy are innovation, the introduction of which significantly affect the prosperity of business innova-
tion and demand promoting a product by using innovative advertising.

B coBpeMeHHOM MUpe MBI YacTO CJBILIMM CJI0BAa «MHHOBALUA» «MHHOBALMOHHBIA OH3HECY,
HO HE BCE MOHMMAIOT 3HAYEHHE 3THUX CJIOB, JaBaiTe pazdepeMcs B TOM, YTO TaKO€ MHHOBAUUS U
MHHOBALMOHHBIN Ou3Hec. CaMoe OCTyNHOe OOBSICHEHHE «MHHOBAaLMM» — 3TO TO, YTO — TO HOBOE
4Yero He BUJEIM B MHpE, MOHSATUE MHHOBALMOHHBIM OU3HEC BBITEKAET OTCIOJA M OYyJEeT MOHSTHO
BceM. VIHHOBallMOHHBIN OM3HEC YacTO COTPYAHUYAET C MNHHOBALMOHHON pekiiaMoi, mouemy? [1]

Pa3 MbI npennaraeM COBEPILIEHHO HOBBIM TOBAap, KOTOPBIA HE NMPUBBIYEH IS IPOCTO NOTpE-
outens TO ¥ NOJAaTh MbI €r0 JAOJKHBI [0 HOBOMY, TaK 4TO Obl 3aMHTEPECOBATh, 3TUM U 3aHUMAETCS
3Ta oTpacib. He cTouT 3a0bIBaTh U O TOM, YTO MHHOBALMOHHAs PEKJIaMa 3TO BCEro JIMUIb 4acTb
OM3HEC MHHOBALHH.

Jlaxxe odeHp xopoliuas ujes He OyJeT MOoJIb30BaThCsl CIPOCOM 0e3 XOpollel pekiaambl TYT U
HACTyNaeT COTPYAHUUYECTBO 3TUX JIBYX c¢epa. [loueMy MMEHHO MHHOBALIMOHHAS peKJiama, YeM OHa
ayume? JlaBaiiTe nonpodyem pazodOparbcsi.

CyTb MHHOBALIMOHHOM pEeKJIaMbl COCTOUT B TOM, YTO OHA 0a3upyeTcss Ha MPUMEHEHUH POMO-
YTEPCKUX AKLMAX KaYECTBEHHOIO0 U 0OOCHOBAHHOI'O OOECIeueHus, HOBEMILIMX KOMIBbIOTEPHBIX TEX-
HOJIOTMH M HECTaHAAPTHBIX METOJOB IMpPENnojHeceHUs MHPOpMaLuu O ToBape. YTO CyllecTBEHHO
OTJIMYAET €€ OT MPUBBIYHON HaM peKJIaMbl U JaeT OOJIbIIME NPEUMYIIECTBA, IOATOMY OHA IMOJIb3Y-
eTcs OOJBIIMM CIIPOCOM, XOTSI HE BCE FOTOBBI MPEAJIOKUTh TaKWe YCIYI'M Ha BBICOKOM ypoBHe. B
ctpaHax EBponbsl 1 PO nHaubosnblero ycnexa J0o0uiIcs TakoW BUJ PEKJIaMbl, KaK BUJIEO B MECTax
OobLIeH MPOXOJUMOCTH M KOHLIEHTPALMKM NOTEHIMANbHBIX MTOKynaTesneld. MapKeToJaoru CUuTaroT,
YTO TaKOW BUJ peKjIambl MpUBJIEKaeT BHUMaHUE NoYTH 90 % HaceleHuss U NPOABUTAET MPOAYKT
6onee apdexTrBHO. [3]

CaMBpIM SIpKMM MPUMEPOM MHHOBAIIMOHHOM pekiambl sBisieTcst 3D, ronorpaguueckas 1 Mo-
OounbHas pexiama. Ho u3 — 3a OosibLIMX BIIOKEHHUH B TaKylo pekjlaMy He Bce MPEeANpHsITUS MOTYT
ce0e ee MO3BOJIUTb.
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3D peknama — 0JJHO U3 HOBEHIIMX U300pETEHUI B peKiiame, C MOMOIIIbI0 €€ HEOOBIYHOTO -
3ailHa NpPUBJIEKAEeTCd BHUMAHWE MOTEHUMAIBHOTO IMOKYyIaTeNs, TaK K€ MCCIEIOBaHUs MOKa3aju,
YTO BU3YyaJIbHBIM KOHTAKT C TAKOW peKJIaMOil y uejoBeKa COCTaBiseT oT 2 10 5 MUHYT. Tak ke oHa
HE TOJIBKO MPOU3BOJUT BIIEYATIEHHE, HO U OCTAETCS B MAMSITH.

[onorpaduyeckas pekiiamMma — ¢ €€ TOMOIIBI0 MOXXHO IMOJIYYHTh OOBEMHBIE H300paKEHUS
npeIMEeToB Ha (OTOIUIACTUHKE (rojiorpamMme) U3ydeHUsMH jazepa. C MOMOIIbI0 TaKoil peKiIambl
BBIJICJISAIOT TOBAp Ha )OHE JIPYTHX.

Tax e B mocieHee BpeMsi OueHb MOMyJIsipHa MOOUITbHAS PeKJiaMa, KOTopasi ¢ TIOMOIIbIO MO-
OWJIBHOM CBSI3U OCBEIOMMT MOTPEOUTENS O MPOIYKLUMU WIN yClyre, CKUIKaX U akuusx. B ocHOB-
HOM MOOMJIbHAsI pekiiaMa — 3To Tpaduyeckue OaHHEPHl U peKiiaMa B CETU MHTEPHET ¢ MOOUIBHOTO
teneona. Toxe camoe MOXKHO CKa3zaTh M O IOYTOBOM pekjiame, KOria MOKYMaTeNto MPUXOAUT BCs
uHboOpMalKs 0 TOBape Ha SJIEKTPOHHYIO MOYUTY.

Peknama Ha TpaHCTOpTE TaK K€ MOJb3yeTcs OOJBIINM CIIPOCOM. DTO camasi BBITOJHAS U d(-
(dekTuBHas pekiama. Ee MOXHO pa3MecTUTh MPAKTUYECKH Ha JII0OOM TPaHCIOPTE, 3a CUET Yero Mo-
TpeOUTEIIb HEMPOU3BOJILHO OyeT HAOII01aTh ATy peKJIaMy.

Ha ocHoBe BbIlIECKa3aHHOTO MOKHO CKa3aTh, YTO MHHOBALIMOHHAS PEKJIaMa B CTPAaHE HaXOJIUTh-
Csl Ha ATare pa3BUTHs U TpeOyeT OO0JIbIIOr0 BHUMAHUS U ITOMOILM CO CTOPOHBI FOCYJIapCTBa, Kak Ha 3a-
KOHOJATEJIbHOM YPOBHE, TaK U Ha YPOBHE JINYHOI'O PETYIMPOBAaHUS BONPOcoB. CleayeT cKa3aTh, YTO y
Halllell CTpaHbl €CTh, NOTEHLMAN [yl pa3BUTHS MHHOBALMM Hallla CTPaHa IM0JHA MOJIOJBIX YMOB U pe-
CYPCOB, TOJBKO TpeOyeTcsi MpUBIIeYb BCE 3TO U COEIUHUTH B OAHO pycio. Ho crout, oTMeTUTh, 4TO
YPOBEHb pa3BUTHSI MHHOBALIMOHHOM PEKJIaMbl PACTET KaK Kaue€CTBEHHO, TaK U KOJMYECTBEHHO.
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In this article the short description of structure, functions of the marketing information system (MIS) is
given, the basic principles and an order of creation of MIS at the enterprises are considered.

C yBennueHneM poiu d3PPEKTUBHOTO MApKETHHTA U aKTUBHBIM TIPUMEHEHHUEM COBPEMEHHBIX
UHGOPMAIMOHHBIX TEXHOJOTUH MPENNPUITUSIMU IHUPOKO UCIMOJB3YIOTCS MapKETUHIOBbIE WH(POP-
ManuoHHelie cuctemsl (MUC).

MUC no3BoJiIOT pemiath 3a7a4d MapKETHUHTa W YIPaBIsATh B3aUMOOTHOIIICHUSIMU TIPEITpU-
SATHUS C KIIMCHTAMU, TIPUBJIEKas M yIep>KuBasi KiueHToB (mpumenenne CRM-cuctemsr).
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