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Cormacuo H. H. KoxteBy, B TekcTe pEeKIaMbl BBIICISETCS CIOBO-CHTHAN (TEMAaTHYECKOE CIIOBO), KOTOPOE
Ha3bIBaeT OOBEKT pPEKIaMbl MM HAaMEKaeT Ha HEro. BEBIIENsIoTcs TakKe KITIOYEBBIE CIIOBA, KOTOPHIE CO3AAIOT
peKJIaMHBIN 00pa3, depe3 HUX MepenaeTcst HeooxoauMas nHpopMarus 00 00bEKTE PEKITaMBI.

Hanpuwmep:

CAPRICCIO
FINEST CREAM & IRISH WHISKEY
CHOCOLATES WITH LIQUEUR CREAM FILLING

BEST THING YOU’VE EVER TASTED

Jannasi pexiaMa ComepkuT cioBo-curHan «chocolates» u xmroueBsie cmoBa «finest cream, best thing».
Criemyer OTMETUTH, YTO TJIABHBIM MEPHJIOM LCHHOCTH PEKIAMHOIO TEKCTa SBISIETCS ero si3bikoBast ¢opma. Oma
CKJIaJIBIBACTCS U3 MOP(HOIOTHIECKHX, ISKCHISCKUX, CHHTAKCHYECKUX U CTUIMCTHYECKHX KOMIIOHEHTOB.

B 3axiroveHnn Ciiemayer OTMETHTh: peKiiaMa — MacCoBask KOMMYHHUKAIIMOHHAS JeSITeIbHOCTD, CO3IA0NIas 1
PacIpOCTpaHsIoIasl JTaKOHUYHbIE MH(OPMAIMOHHO-00pa3Hble TEKCThl O COLMANbHBIX HEHHOCTSX, aJPeCOBAHHBIC
TPYIIIAM JIFO/Ie C HETbI0 MOOYANT UX K HY)KHOMY PEKIIAMOJIATEIII0 ACHCTBHIO WITH TOCTYIIKY.
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Mekhovnikova A. S.
STRUCTURE OF ENGLISH ADVERTISING TEXT

Modern investigation of any language is characterized by growing interest to its effective use and analysis of principles
of speech influence upon a reader. Special attention is paid to studying the language of advertising text. The given work is de-
voted to investigation of specific features of advertising text and its structure. For this purpose English printed advertising texts
were analyzed.
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HlIkypamosa H. B.

BU/IbI, "KAHPbI U ®OPMbI PEKJIAMHOI'O TEKCTA
(HA MATEPUAJIE AHTJIMUCKOTI'O SA3bIKA)
JlaHHas CTaThs MOCBAIIEHA H3YYEHHIO OCOOCHHOCTEH pPEKIAMHOTO TEKCTa M €ro CTPYKTYphl. AKTYalIbHOCTb
OIpeseNsieTcs HeOOXOANMOCTBIO M3Y4EHHsI TEKCTOB PEKJIaMbl Kak 0co0O0ro BuAa (yHKIHMOHAIBHOTO CTHiA. [l 3Toi menw,

OCHOBBIBAsICh Ha AaHAIM3E CYIIECTBYIOIIEH HAy4YHOW JMTEpaTyphbl, PacCMaTPHBAIOTCS pA3IMYHBIC BHJbI, KaHPBl U (HOPMEI
PEKJIAMHOT'O TEKCTa.
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Kniouesvie cnosa: nevammuulii pekiamHviil mekcm, 8Uobl, ICaAHpsl U Gopmbi.

«Pexmama — 310 onmHa M3 (QOpPM MaccoBOM KoMMyHHKanuu. OHa TepefaeT Pa3IMJIHBIC THITBI HH()OpPMAIIWH,
HATIPABJICHHOW Ha JIOCTI)KCHUC IMOHUMAHUS MEXKIY aIpecaHTOM U aapecaToM. Pekiama He TOIBKO MHPOPMHUPYET O
MIPOAYKIMH, HO U OJHOBPEMEHHO TPAHCPOPMHPYET €€ B HEKUit 00pa3, KOTOPBIH CTAHOBHUTCS B CO3HAHHUH TIOKYITATEIIs
HEOTIEIUMBIM OT (JaKTHUECKUX CBEICHUI O Ka4eCcTBaxX peKiiaMupyeMoro tosapa» [1, c. 484].

Hacrosmast paboTta mocBsIicHa pacCMOTPEHHIO W M3YYCHUIO CICIM(DUKH PEKIAMHOTO TEKCTa, B YaCTHOCTH
BHJIOB, JKaHPOB W (H)OPM aHTIIHHCKOTO PEKIAMHOTO TEKCTa. AKTYaIbEHOCTh PabOTHI OMpenenseTcss He0OX OUMOCTRIO
M3YYeHUs PEKIIAMHBIX TEKCTOB KaK 0co00ro Buaa (QyHKIMOHATHHOTO cTUIL. OH B OOMbIIeH CTENEHH, YeM IpYTHE
TEKCTHl MAaCCOBOW KOMMYHUKAIIMH, HATJISATHO AEMOHCTPUPYET MEXaHM3M KOMMYHHUKATHBHOTO aKTa, BKITFOUYAIOIICTO
aBTOpa pedH, ajmpecaTa, coodIaeMoe, COOOIIeHre, CIIOCO0 KOHTAKTa, KO/ I3BIK.

CyIIecTBYIOT pa3iHdIHbIC KIACCU(PHUKAIMA OCHOBHBEIX BHJIOB PEKIAMHBIX TEKCTOB, PAaCCMOTPUM BHIIHI,
npemnoxkeHnabie J[. O. Pozenranem u H. H. KoxTeBbIM. ABTOPBI BEINENSIOT CIEAYIONINC BUIBI TIEYATHOW PEKIIAMEL:
OOBABIICHNS, TTAKATHI, a(DUIIM, KATaJOTH, TIPOCTIEKTHI, BKIAIBIIIN, TAMSITKH, pEKITaMHBIE JTUCTOBKH [2, ¢. 34].

Pexnamnvie 0b6va6renus — 310 TpAAUIMOHHAS W HAWOOJIEe pacHpocTpaHeHHass (opMa MEYATHOH PEKIIaMEL.
OHEN omepaTHBHO WHPOPMHUPYIOT IOTCHIMANBHBIX MOKyMarelned W moTpeOureneii o0 WM3MEHEHHWAX B cdepe
NESITETPHOCTH O0BEKTa peKIaMbl, (OPMUPYIOT MHEHHE W HOBBIE MOTPEOHOCTH W CO3MAIOT CHelm(pUIecKoe
TIpeICTaBICHAE 00 OOBEKTE PEKIIAMBL.

Inakam oOBMHO TIpeACTaBIsieT cOOOW M300pa’keHHE, COMPOBOXKIAAEMOE NMHUCHMEHHBIM TEKCTOM. KpaTkwid,
JIETKO 3aIIOMHHAIOIIANCSL TEKCT-JIO3YHT JTOJDKEH OBITH OPraHUYECKH CBSI3aH C N300paKCHUEM.

Kamanoe — 5T0 mepedeHb MPEIMETOB, TOBAPOB, YCIYT, COCTABJICHHBIN B MOpSAKE, OOJErdaromeM HuX
HaxoJeHne. KaTamorn 9acTo UCTIONB3YIOTCS B ONITOBOM W MOCBUIOYHOR TOPTOBJIE.

Ilpocnekm — wHeOompmas Opommopa ¢ OMUCaHWEM TOBapoB. Kak MpaBWiIO, TPOCHEKTH MOAPOOHO
pacckasbIBaroT 00 0HOM ToBape (YCIyre) WK O TPYIIIE OJHOPOIHBIX 00BEKTOB PEKIAMEL

Bxnaoviiu — pa3sHOBHAHOCTH TIEYATHOW PEKIAMBI, HEOONBIION JUCTOK C PEKIAMHBIM TEKCTOM, KOTOPBIH
BKJIAJIFIBACTCS B Ta3eTy, KHWUTY, MOKYIKY. Kak mpaBmiio, OH PeKIIaMUPYIOT HMPOMEINUICHHBIC, TOPTOBBIC YCIYTH, a
TaKXKe SIBIICTCS HATIOMHHAHUEM O IOCTOMHCTBAX MPOU3BOAUTEIS WM TIPOJIaBIIA.

Tamamka — KHIWKEUKA, COAEpKaIIas KpaTKUE CBEACHUS O PEKIaMHPYyEeMOM OOBEKTE M HACTABIICHHSA IO €ro
AKCIUTyaTaIHH.

Pexnamnas nucmoska — MEUATHBIA JTUCTOK C WUTIOCTPAIlUCH M TIEYaTHBIM TEKCTOM. PeKIaMHBIC JIMCTOBKH,
KaK MpPaBWIO, HE TONBKO COJACPXKAT TPATUIMOHHBIC PEKJIAMHBIC OOBSBICHHSA, HO W WCIONB3YIOT IIOYTH BCE
MyOJIMITUCTUYICCKAE KAHPBI — PEKIIAMHYIO 3aMETKY, CTaThi0, OYepK, PErmopTax, 0030p, KOHCYIBTAIIHNIO, 3apHUCOBKY,
PpeIeH31I0, KOPOTKHI paccKa3, a TAKXKE HHTCPBBIO.

Pexnamnas 3amemra — pocrteiimas popMa IOMyIApU3aNAN TOBAPOB, YCIYT U T. A. OHA MPENCcTaBIsIeT coOoi
9HUCTO MH(POPMATHBHEIN JKAaHP: W3 HEE YMTATENlb Y3HAET YTO, TJIE€ W KOTIa BHIMYIIEHO WIH MPOU30IDIO (IOHKHO
MPOM30MTH). 3aMeTKa OrpaHUUYMBAECTCS COOOIIEHHEM O TOBapax M yCIyrax, KOTOpHEIE pekiamupyiorcs. Ecmm
peKiIaMHOe OOBSABICHWE CO3JacT pPEKIAMHBIA 00pa3a CYeT BBIICICHHS JBYX-TPEX XapaKTePHBIX CTOPOH
peKIIaMApyeMoro 00bEeKTa, TO B 3aMETKE paccKa3bIBaeTcs 0 HEM Ooliee MOIPOOHO, MPUIEM HE TOIBKO BBIICISIOTCS
KaK#e-JIM00 XapaKTepHBIE CTOPOHBI, HO M COOOIIAIOTCS TAKHUE JIETATH, KOTOPBIE CITY)KAT IEJISIM PEKITaMBL

Pexnamnas cmamvs — 1enoe WCCIeNOBaHWE, TOCBAIMEHHOE pPEKIAMHPYEMOMY OOBEKTY WM TPYIIIIe
OITHOPOIHEIX O0OBEKTOB, JOCTYITHO paccKa3bIBaromiee O HUX. JJaHHBIH BUA pEKIaMHOTO TEKCTa OTIMYaeTcs Oolee
TITYOOKMM aHATH30M U JAETAFHBIM ONHMCAaHUEM PEeKIaMUPyeMOro o0beKTa. B HeM He mpocTo u3naratoTcs (GpakThbl, HO
1 00001IaeTcss MaTepHall, CBSI3aHHBINA C PEKIIAMAPYEMBIM OOBEKTOM.

Penopmaoic — pexknmaMHOe cOOBITHE, TIEpEAaHHOE Yepe3 HEMOCPEACTBEHHOE BOCIPHUITHE aBTOpa, KOTOPBIHA
XOpPOIIIO OCBEJIOMJICH O PEKIAMHUPYEMOM TOBape W PEKOMEHAYET €ro MOTCHIIHAIFHBIM ITOKyMaTensIM. Tak Kak ToBap
peKIIaMHpyeTcss dYepe3 TMpHu3My CYOBEKTHBHOTO BOCIPHATHS aBTOpa, co3maercs 3hdekr mnpucyTcTBUs
MOTEHIIMATHHOTO TIOTPEOUTENS B CaMOM COOBITHH, U OH CTAHOBHUTCS KaK OBl YYaCTHHUKOM JICHCTBUS, CBSI3aHHOTO C
PEKITaMHPYEMBIM O0BEKTOM.

Hnumepsvro — 310 paccka3 M3BECTHOIO W KOMIIETCHTHOTO JIUIA O PEKIAMHUPYyEMOM TOBape WK yCIyre. JTo
MOXeT OBITh KaK TPOU3BOJAWTENh PEKIAMHPYEeMOrOo OOBEKTa, TaK W €ro AaKTUBHBIM moTpedutens. CTerneHb
WCIIONB30BaHUsI B HENPUHYXIECHHON Oecele pa3rOBOPHBIX AJIEMEHTOB JICKCHKH, (pa3eoNIOTHH, CHHTAKCHICCKUX
KOHCTPYKIHMH 3aBUCHT OT MHOTHX DKCTPAJMHTBHCTHYCCKUX (hakTopoB. Hampumep, B pekiaMme OBITOBBIX YCIYT HIIH
TOBAapOB OOIIBIE YHOTPEOISIETCS 3IIEMEHTOB Pa3TOBOPHOW pedd; B peKilaMe CTaHKOB WIIM MAIIMH — JJIEMCHTOB
0o(HIIHATEHO-ACTIOBOTO CTHIIS C AIIEMEHTAMH TPOQeCcCHOHATH3MA.

Pexnamnasn xoncynsmayus IpencTaBisieT co00i COBET, JaBACMBI CIICIIAATIICTOM HIIH YBa)KaEMBIM JIMIIOM 1O
WCIOJB30BAaHUIO TOBAPOB WM TIOJNE30BAHUIO YCIYraMH. DTOT JKaHP XapaKTepeH UIA peKIaMbl 3yOHBIX MAcT H
JPYTUX TPEIMETOB TUTUCHBI.

Pexnamnas peyensus npencrasiser coO0OH BCECTOPOHHHH pa3bop pekiamupyemMoro Tekcra. OT oObIYHON
peKJIaMHasi PEleH3 sl OTIINYAeTCsl oM ocobeHHOCTel. Tak, B OOBIMHOM PEIICH3NH PacCMaTPUBAIOTCS TOCTOWHCTBA
W HEeZOCTaTKH 00BEKTa, a B PEKIIaMHOHN oOpalnaeTcss BHIMAaHHE YATATENICH IMEHHO Ha €ro TOCTOWHCTBA. PereH3us
JIOJDKHA HE TOJNBKO JIaBaTh OICHKY PEKIAMHPYEeMOMY OOBEKTY, HO W TIPHU3BIBATH MOTCHIMAIBFHOTO MOKYHATeNs K
OTIpeNICNICHHOMY JICHCTBUIO, HAPUMEpP, KYIHUTh TOBAp WM IIOCMOTPETh (PHIIbM, NMPOYHTATh KHUTY H T. 1. BombIimoe
MECTO B PEIICH3UN OTBOJUTCS JIMYHON TOUKE 3PCHMS, MHCHHUIO aBTOPA.
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Pexnamnuiii  ouepx TONPOOHO W Ppa3BEpPHYTO IIOBECTBYET O pEKIAMHpPYeMOM OOBEKTe B 00Opas3HoO-
myonunucTnaeckoi popme. OH codeTaeT 3JIeMEHTHI OeJUISTPUCTHKH U IMyOJHIUCTHKH, BKIIOYAET HH(POPMALUIO O
KOHKPCTHBIX (baKTaX U pCaJIbHbIX CO6I>ITI/I$IX, CTATUCTUYCCKUC JAaHHBIC, PCKIAMHAA CYHIHOCTL KOTOPBIX
PACKpPbIBACTCA B HpKOfI Xy,HO)KeCTBeHHO—Hy6J'II/IIII/ICTI/I‘IGCKOﬁ (bopMe. HCJ'II) — CO3J1aHHC SAPKOro 3alIOMHUHAIOLICTOCA
06pa3a peKiIIaMrpyeEMoro 00BeKTa ¢ IIOM OIIIBIO pa3H006pa3HI>IX SA3BIKOBBIX CPCACTB.

OI[I/IH 13 JKaHPOB PCKJIAMBbI — HeOOJIBIION pacckaz € NIPOCTbIM, HE3aAMBICIIOBATBIM CHOKECTOM U HHTCpCCHOfI
KOMHOBHHHeﬁ; OIMiCbIBacMasl CUTyallus CBA3aHa C PCKIAMUPYCMbIM 00BEKTOM. 3a‘laCTYIO pacCka3 COMpPOBOKAACTCA
uutocTparmsiMu [2, ¢. 37].

IMpuBenem npuMep PEeKIaMHOrO OYepKa, peKIaMUpyomero aBToMoomib Saab [3].

Welcome to the state of independence.

There’s a state that’s utterly free. It’s a place with no borders, where the pursuit of happiness is the only law
and the national pastime is the game of “What If?” This is the state of independence. It’s the state we’re in when we
build the all new, 210 hp, Saab 9-3 Sport Sedan. Here, turbocharged power and fuel economy live together under the
same hood. Four-cylinder engines accelerate like V8s, and there’s a direct link between the right foot and a smile.
Suspensions are sport-tuned and handling is crisp, so every corner is a reward. And this is a place where people feel
safe and secure. There are active head restraints and adaptive airbags for front seat passengers. And everyone rides
surrounded by high-tensile steel. Power, intelligence, safety, and the sheer joy of driving all await you in the state of
independence.

Welcome.
The all new
210 hp, turbocharched

Saab 9-3 Sport Sedan.

OCHOBHOH PEKITaMHBIN MOTHB 3TOH TEXHHYECKOW PEKIaMBl — CTPEMJICHHE aBTOPOB MAKCHMAJIEHO JOHECTH €e
JI0 ToTpebuTens. DTa meNb JOCTUTHYTa Onaromapsi yMEJIOMY HCHOJB30BAHUIO PA3JIMUHBIX JIMHIBHCTHYECKHX H
CTHIMCTHYECKNX NPHEMOB, a TAKXKE BBHIMOJHEHUIO TPEOOBAHMH K CTPYKType TEKCTa M CO3JaHUIO SIPKOTO
3aIIOMHUHAIOIIETOCS 00pa3a peKIaMUpyeMoro o0beKTa.

Kpome TOro, BBIIENSIOT KIACCH(MUKALMU HCAHPO8 U (popm PEKIIAMHBIX TEKCTOB. JKaHp — OpraHudyeckoe
SIMHCTBO cojepkaHus M (OpMBI, Tl NPHUOPHTET IPHHAUICKHUT COCPKAHUIO, Haee. B odoM kaHpe, UMeroneM
CBOI0O  ONpENENICHHYI0 KOHIENTYaIbHYI0 ¥  KOMIO3WLMOHHYIO  CTPYKTYpY, CYLIGCTBYIOIUHE  SIBICHUS
JEHCTBUTENBHOCTH M (DaKTHI IIEPEIAIOTCS H OIHCHIBAIOTCS Yepe3 MPU3MY aBTOPCKOT'O OTHOIICHUS.

Cornacuo U. B. KpsutoBy [4, c. 45] BBIIEISIOT TP IPYIIIIBI PEKIAMHBIX JKAHPOB:

e MH(pOPMALMOHHBIE peKIaMHbIe TeKCThl. K HHUM OTHOCATCS 3aMeTKa, OT4YeT, HHTEpBBIO, pernoprax. OHu

AT TOKYIATeNI0 INPEACTABICHHE O TOM, YTO PEKIaMHUPYeTCs, IJi¢ W KOraa MOXKHO HpHOOpecTH
peKIIaMUpyEMBIil TOBAp WU YCIYTY;

® QHAIUTUYECKUE DPEKIIAMHBIC TEKCTBl — KOPPECHOHICHIMS, CTaThs, 0030p, O00O3pEeHHE, PEUCH3US |
koMMeHTapuidl. OHE HH(QOPMHPYIOT TOTPEOUTENsI O CaMOM TOBape WM yCIyre, TA€ W KOrga MOXHO
pHOOPECTH PEKIIAMHUPYEMBI OOBEKT U IOYEMY STO HEOOXOIMMO CIENaTh,

e NyONMUMCTHYECKHE PEKIaMHbIe TEKCThl. K HUM OTHOCSTCS 3apHCOBKAa M OYEpPK, KOTOPBIC TAKKE JAIOT
NpEICTaBICHHE O PEKIaMUPYeMOM OOBEKTE, IZie, KOrAa W KeM OH MOXKET ObITh NMPHOOPETEH, KaKUM
00pa3oM U moyemy.

B pexiaMHBIX LIENSX UCHONB3YIOTCS MOYTH BCE BBIILICTICPSUUCIICHHBIC J)KaHPBI — PEKIIaMHasl 3aMETKa, CTaThs,
KOPPECHOHJCHIINS, OYEepK, PEermopTak, 0030p, TakkKe KOHCYJbTAlWs, 3apHCOBKH, PELEH3Us, KOPOTKUE pacCKasbl,
HHTEPBEIO.

@DopMBI peKIaMbl, HCIOJB3YIOLNIME CJIOBO, BEChbMa Pa3HOOOPa3HBI. BBINEISIOTCS 3pHTENbHAs, CIyXoBasi,
3pPUTEITBHO-CITYX0Bast peknama [5, ¢. 67].

1-5 rpymma — ra3eTHO-)KypHAIbHAs, TIe9aTHAs, CBETOBAasA, O)OPMHUTENbCKAS U (OTOpPEKIIaMa.

2-s1 TpyIIIa — paJopeKiamMa, YCTHbIC COOOIIEH s 1 O0bSBICHUSL.

3-s1 rpymmna — Tene- U KUHOpEeKIaMa.

BriBox

[TpoaHaTM3MPOBAB TEOPETUUECKYIO JIUTEPATYPY IO MHTEpEeCyrolleil Hac TeMe, MBI NMPUIUTA K BBIBOIY, YTO
pasHooOpasue GopM, BHIOB U KaHPOB PEKIIaMBI pacIIUpsieT AWana3oH BIMSHUS PEKIaMHBIX COOOIICHUH, a ymenoe
BJIQJICHUE S3BIKOBBIMH CPEICTBAMH MO3BOJISET MOBBICUTE HX ACHCTBEHHOCTD U JOXOAYUBOCTb.
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TYPES, GENRES AND FORMS OF ENGLISH ADVERTISING TEXT

The given paper is devoted to studying and investigating of specific features of advertising texts. Timeliness is deter-
mined by need to study advertising text as a special type of the functional literary language. Based on analyses of theoretical stud-
ies, different types, genres and forms of advertising text are considered.
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ENGLISH LOANWORDS IN GERMAN

The article deals with the English loanwords in the German language. A short overview of the history of English bor-
rowings in German is given. The reasons for penetrating English words into German are under consideration. Also different types
of loanwords, the so-called, Denglisch (DEUTSCH + ENGLISCH), and the spheres of their active use are analyzed.
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Needless to say, the vocabulary of any language most sensitively reacts on the changes happening in the soci-
ety. New phenomena arise and disappear, some of them become fashionable, and others, on the contrary, get obso-
lete. All these processes are reflected, fixed in a dictionary. It is known that the occurrence of loanwords in any lan-
guage is the evidence its development. Adoption increases lexical richness of the language, serves as a source of new
roots, word-formation elements and exact terms, and is a consequence of the events taking place in human life. In the
middle of the XX™ century scientists observed a noticeable increase in lexical loans in the German language, mainly
from the English language. First of all, it can be explained by the global spread of English and the prestige of its use.
Since 1990" years, the increase of the English lexicon in German advertisement has been the result of the intensifica-
tion of the international relations globalization process, the expansion of the language contacts and the global popu-
larization of the English language. Today English having become a universally recognized leading language of the
international communication is intensively used by people over the globe in numerous spheres of human activity. In
recent years more and more English words get into the German language. For example, Germans quite naturally use
such anglicisms as Jogging, Live, Basketball, Airbag, Mountain bike, etc.

ANGLICISM is a word or a locution in any language borrowed from English or produced on the model of the
English word or expression.

Loanwords are the words as well as the word elements, or individual expressions in the language borrowed
from other languages as a result of communication of people with each other. Owing to the fact, that the world
changes, people and languages are changing too.

The distinctive features of the words borrowed from English are:

e They have been borrowed during the last decades and represent the last wave of foreign- language influ-

ence and are, thus, the most characteristic for modern German.

o They expand all the spheres of the language functioning and are used by Germans irrespective of age, a so-

cial status, etc.

e They are borrowed not only in German, but also in other languages as the international communication is

carried out mainly in English today.

The linguists of German assert that it is very difficult to estimate the exact number of loanwords in German.
The fact of the matter is that it is still not known, how many words the German language has. What part do the loan-
words make up? How often are English loanwords used in modern German? If German vocabulary numbers ap-
proximately 300000-500000 words, the quantity of all loanwords is 100000 words. The majority of loanwords are
nouns, followed by adjectives, verbs and other words. The number of English loanwords in advertisements makes up
4 % of the used words.

The experts standing up for the language purity note an impetuous displacement of the German lexicon by
anglicisms. As a result, many Germans have already forgotten how to speak literary German using instead a peculiar
hybrid of the English and German languages. In fact, the scientists are afraid that modern Germans hardly will be
able to understand their own language fifty years later.
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