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Business is turning to Orange
With over 13 million customers, including a third of the FTSE top 100 companies, Orange is now Brit-

ain’s largest mobile network. And with a network already covering 123 countries and business operations in 22
countries, we are counting to expand our global footprint. Whatever the nature of your business and whatever it takes
you, for complete wirefree communications solutions turn to Orange.

For more information call Orange Business Solutions on

0800 037 33 37
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CAPRICCIO

FINEST CREAM & IRISH WHISKEY

CHOCOLATES WITH LIQUEUR CREAM FILLING

BEST THING YOU’VE EVER TASTED

 «chocolates»  «finest cream, best thing».
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STRUCTURE OF ENGLISH ADVERTISING TEXT
Modern investigation of any language is characterized by growing interest to its effective use and analysis of principles

of speech influence upon a reader. Special attention is paid to studying the language of advertising text. The given work is de-
voted to investigation of specific features of advertising text and its structure. For this purpose English printed advertising texts
were analyzed.
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,  Saab [3].
Welcome to the state of independence.
There’s a state that’s utterly free. It’s a place with no borders, where the pursuit of happiness is the only law

and the national pastime is the game of “What If?” This is the state of independence. It’s the state we’re in when we
build the all new, 210 hp, Saab 9-3 Sport Sedan. Here, turbocharged power and fuel economy live together under the
same hood. Four-cylinder engines accelerate like V8s, and there’s a direct link between the right foot and a smile.
Suspensions are sport-tuned and handling is crisp, so every corner is a reward. And this is a place where people feel
safe and secure. There are active head restraints and adaptive airbags for front seat passengers. And everyone rides
surrounded by high-tensile steel. Power, intelligence, safety, and the sheer joy of driving all await you in the state of
independence.

Welcome.
The all new

210 hp, turbocharched
Saab 9-3 Sport Sedan.

 – 
. 

, 
.

, .  – 
, , . , 

, 
.

. . [4, . 45] :
. , , , . 

, , 
;

 – , , , , 
. , 

;
.  ,  

, , , 
.

 – , ,
, , , , , , , ,

.
, , . , ,

 [5, . 67].
1-  – , , , .
2-  – , .
3-  – - .

, , 
, , 

.

1. .  / . . . . . – .:  « »;  « »,
1994. – 698 .

2. . ., . . . – .: . , 1981. – 125 .
3. Rolling stones. – New York. Issue 925, June 26, 2003. – P. 96.
4. . . . – .: , 1996. – 184 .
5. .  .,  .  .,  .  .,  .  .  :  .  –  .:  ,  2000.  –

167 .

. . , . 



63

. ., 

E-mail: natali.shkuratova@mail.ru

Shkuratova N. V.

TYPES, GENRES AND FORMS OF ENGLISH ADVERTISING TEXT
The given paper is devoted to studying and investigating of specific features of advertising texts. Timeliness is deter-

mined by need to study advertising text as a special type of the functional literary language. Based on analyses of theoretical stud-
ies, different types, genres and forms of advertising text are considered.
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ENGLISH LOANWORDS IN GERMAN
The article deals with the English loanwords in the German language. A short overview of the history of English bor-

rowings in German is given. The reasons for penetrating English words into German are under consideration. Also different types
of loanwords, the so-called, Denglisch (DEUTSCH + ENGLISCH), and the spheres of their active use are analyzed.

Keywords: loanwords, anglicism, Denglisch, lexicon, adoption.

Needless to say, the vocabulary of any language most sensitively reacts on the changes happening in the soci-
ety. New phenomena arise and disappear, some of them become fashionable, and others, on the contrary, get obso-
lete. All these processes are reflected, fixed in a dictionary. It is known that the occurrence of loanwords in any lan-
guage is the evidence its development. Adoption increases lexical richness of the language, serves as a source of new
roots, word-formation elements and exact terms, and is a consequence of the events taking place in human life. In the
middle of the XXth century scientists observed a noticeable increase in lexical loans in the German language, mainly
from the English language. First of all, it can be explained by the global spread of English and the prestige of its use.
Since 1990th years, the increase of the English lexicon in German advertisement has been the result of the intensifica-
tion of the international relations globalization process, the expansion of the language contacts and the global popu-
larization of the English language. Today English having become a universally recognized leading language of the
international communication is intensively used by people over the globe in numerous spheres of human activity. In
recent years more and more English words get into the German language. For example, Germans quite naturally use
such anglicisms as Jogging, Live, Basketball, Airbag, Mountain bike, etc.

ANGLICISM is a word or a locution in any language borrowed from English or produced on the model of the
English word or expression.

Loanwords are the words as well as the word elements, or individual expressions in the language borrowed
from other languages as a result of communication of people with each other. Owing to the fact, that the world
changes, people and languages are changing too.

The distinctive features of the words borrowed from English are:
They have been borrowed during the last decades and represent the last wave of foreign- language influ-
ence and are, thus, the most characteristic for modern German.
They expand all the spheres of the language functioning and are used by Germans irrespective of age, a so-
cial status, etc.
They are borrowed not only in German, but also in other languages as the international communication is
carried out mainly in English today.

The linguists of German assert that it is very difficult to estimate the exact number of loanwords in German.
The fact of the matter is that it is still not known, how many words the German language has. What part do the loan-
words make up? How often are English loanwords used in modern German? If German vocabulary numbers ap-
proximately 300000–500000 words, the quantity of all loanwords is 100000 words. The majority of loanwords are
nouns, followed by adjectives, verbs and other words. The number of English loanwords in advertisements makes up
4 % of the used words.

The experts standing up for the language purity note an impetuous displacement of the German lexicon by
anglicisms. As a result, many Germans have already forgotten how to speak literary German using instead a peculiar
hybrid of the English and German languages. In fact, the scientists are afraid that modern Germans hardly will be
able to understand their own language fifty years later.
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