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result, it was found that the discourse style realizes an official and a personal component. It contributes the formation of the politi-
cian’s positive image.

Keywords: a style of discourse, discursive worldview, discursive genre, the genre “politician’s position”, image of a
politician.
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GENRE SPECIFICS OF THE WEB-SITE OF THE OIL AND GAS COMPANY
(ON MATERIAL OF THE WEB-SITES OF COMPANIES “GAZPROM” AND

“SCHLUMBERGER”)
The study was performed in one of the important trends of the modern theory of speech genres – theory of virtual gen-

res. Purpose – to identify the genre specificity of web-sites Russian and American oil and gas companies. The study was
conducted on the material of the web-sites of companies «Gazprom» and «Schlumberger». Are revealed general for the analyzed
hypergenres characteristic: similar communicative purposes, similar author and address, dictum, use of publicistic style as basic. It
is noted, that distinctive features of the web-site of the company «Gazprom» are estimation, interest in own positioning as suc-
cessful company, use of official style; web-site of the company «Schlumberger» inherent directivity, the desire for dialogue with
the addressee, using the genres of scientific style.

Keywords: virtual discourse, speech genre, hypergenre, web-site, oil and gas company.
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