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Purev Munkhgerel, Galanina E.

ELABORATION OF THE TOURIST PRODUCT «UNFORGETTABLE CULTURE
OF MONGOLIA» TO DEVELOP ETHNIC TOURISM

At the present day the issues of developing tourism in the Asia-Pacific Region are of great interest, which is increasing
to the culture identity of Asian nations as well as to the developing of ethnic tourism. To popularize ethnic tourism the project of
tourist product «Unforgettable Culture of Mongolia» is offered in Mongolia to increase Russian tourist movement to the country.
The authors conclude that there is a lack of resources for developing ethnic tourism and other types of tourism in Mongolia.
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