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Travel, like many other aspects of daily life is being transformed by the information 

technology revolution. Accessibility can no longer be measured only in terms of travel time, 
distance or generalized travel cost. Information technology gives people virtual accessibility to a 
rapidly growing ranger of activities. 

 
Ⱦɨɫɬɢɠɟɧɢɹ ɬɟɯɧɢɱɟɫɤɨɝɨ ɩɪɨɝɪɟɫɫɚ ɜ ɨɛɥɚɫɬɢ ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ ɬɟɯɧɨɥɨɝɢɣ ɧɚɱɚɥɚ 

21 ɜɟɤɚ ɩɪɨɱɧɨ ɡɚɜɨɟɜɚɥɢ ɫɜɨɢ ɩɨɡɢɰɢɢ ɬɭɪɢɫɬɫɤɨɣ ɢɧɞɭɫɬɪɢɢ, ɜ ɤɨɪɧɟ ɢɡɦɟɧɢɜ ɩɪɨɰɟɞɭɪɭ 
ɮɨɪɦɢɪɨɜɚɧɢɹ, ɩɪɨɞɜɢɠɟɧɢɹ ɢ ɪɟɚɥɢɡɚɰɢɢ ɬɭɪɢɫɬɫɤɢɯ ɭɫɥɭɝ. ɋ ɩɨɹɜɥɟɧɢɟɦ ɦɟɠɞɭɧɚɪɨɞɧɵɯ 
ɫɢɫɬɟɦ ɛɪɨɧɢɪɨɜɚɧɢɹ, ɤɨɦɩɶɸɬɟɪɧɨɣ ɫɟɬɢ ɂɧɬɟɪɧɟɬ, ɦɭɥɶɬɢɦɟɞɢɣɧɵɯ ɤɚɬɚɥɨɝɨɜ ɬɭɪɢɫɬɫɤɢɯ 
ɩɭɬɟɲɟɫɬɜɢɣ, ɷɥɟɤɬɪɨɧɧɵɯ ɛɚɡ ɞɚɧɧɵɯ ɩɨ ɧɨɪɦɚɬɢɜɧɨ - ɩɪɚɜɨɜɵɦ ɚɤɬɚɦ ɢ ɞɪɭɝɢɯ 
ɫɨɜɪɟɦɟɧɧɵɯ ɞɨɫɬɢɠɟɧɢɣ, ɡɚɦɟɬɧɨ ɭɜɟɥɢɱɢɥɨɫɶ ɤɚɱɟɫɬɜɨ ɩɪɟɞɨɫɬɚɜɥɹɟɦɨɝɨ ɩɪɨɞɭɤɬɚ, 
ɫɨɤɪɚɬɢɥɢɫɶ ɡɚɬɪɚɬɵ ɬɭɪɢɫɬɨɜ ɧɚ ɫɚɦɨɫɬɨɹɬɟɥɶɧɵɣ ɩɨɢɫɤ ɢ ɩɪɢɨɛɪɟɬɟɧɢɟ ɧɟɨɛɯɨɞɢɦɨɝɨ 
ɩɚɤɟɬɚ ɭɫɥɭɝ. 

Ⱥɤɬɭɚɥɶɧɨɫɬɶ ɞɚɧɧɨɣ ɩɪɨɛɥɟɦɵ ɫɨɫɬɨɢɬ ɜ ɬɨɦ, ɱɬɨ ɜ ɫɨɜɪɟɦɟɧɧɨɣ ɬɭɪɢɫɬɢɱɟɫɤɨɣ 
ɢɧɞɭɫɬɪɢɢ ɜɚɠɧɭɸ ɪɨɥɶ ɢɝɪɚɸɬ ɢɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ, ɹɜɥɹɸɳɢɟɫɹ ɢɧɫɬɪɭɦɟɧɬɨɦ 
ɩɨɜɵɲɟɧɢɹ ɷɮɮɟɤɬɢɜɧɨɫɬɢ ɞɟɹɬɟɥɶɧɨɫɬɢ ɫɭɛɴɟɤɬɨɜ ɬɭɪɢɫɬɢɱɟɫɤɨɣ ɨɬɪɚɫɥɢ.  

ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɢɧɬɟɪɧɟɬ ɬɟɯɧɨɥɨɝɢɣ ɜ ɬɭɪɢɡɦɟ. ɂɧɞɭɫɬɪɢɹ ɬɭɪɢɡɦɚ ɡɚ ɩɨɫɥɟɞɧɢɟ 
ɝɨɞɵ ɫɭɳɟɫɬɜɟɧɧɨ ɢɡɦɟɧɢɥɚɫɶ ɜ ɫɜɹɡɢ ɫ ɪɚɡɜɢɬɢɟɦ ɢ ɪɚɫɲɢɪɟɧɢɟɦ ɢɫɩɨɥɶɡɨɜɚɧɢɹ 
ɤɨɦɩɶɸɬɟɪɧɵɯ ɬɟɯɧɨɥɨɝɢɣ. Ɉɬɥɢɱɢɬɟɥɶɧɵɟ ɱɟɪɬɵ ɬɭɪɢɫɬɫɤɨɝɨ ɩɪɨɞɭɤɬɚ ɬɪɟɛɭɸɬ ɛɵɫɬɪɨɝɨ 
ɩɪɟɞɨɫɬɚɜɥɟɧɢɹ ɧɟɨɛɯɨɞɢɦɵɯ ɫɜɟɞɟɧɢɣ ɨ ɧɚɥɢɱɢɢ ɫɜɨɛɨɞɧɵɯ ɦɟɫɬ ɜ ɩɪɟɞɩɪɢɹɬɢɹɯ 
ɪɚɡɦɟɳɟɧɢɹ ɢ ɬɪɚɧɫɩɨɪɬɚ, ɚ ɬɚɤɠɟ ɢɯ ɪɟɡɟɪɜɢɪɨɜɚɧɢɟ ɢ ɛɪɨɧɢɪɨɜɚɧɢɟ. ɗɬɨ ɜɩɨɥɧɟ 
ɨɫɭɳɟɫɬɜɢɦɨ ɩɪɢ ɭɫɥɨɜɢɢ ɲɢɪɨɤɨɝɨ ɩɪɢɦɟɧɟɧɢɹ ɫɨɜɪɟɦɟɧɧɵɯ ɤɨɦɩɶɸɬɟɪɧɵɯ ɬɟɯɧɨɥɨɝɢɣ 
ɨɛɪɚɛɨɬɤɢ ɢ ɩɟɪɟɞɚɱɢ ɢɧɮɨɪɦɚɰɢɢ. 

ɒɢɪɨɤɨɟ ɩɪɢɦɟɧɟɧɢɟ ɢɧɬɟɪɧɟɬ-ɬɟɯɧɨɥɨɝɢɣ ɫɬɚɧɨɜɢɬɫɹ ɨɞɧɨɣ ɢɡ ɚɤɬɭɚɥɶɧɟɣɲɢɯ ɡɚɞɚɱ 
ɜ ɢɧɞɭɫɬɪɢɢ ɬɭɪɢɡɦɚ. ɋɨɡɞɚɧɢɟ ɦɨɳɧɵɯ ɤɨɦɩɶɸɬɟɪɧɵɯ ɫɢɫɬɟɦ ɛɪɨɧɢɪɨɜɚɧɢɹ ɫɪɟɞɫɬɜ 
ɪɚɡɦɟɳɟɧɢɹ ɢ ɬɪɚɧɫɩɨɪɬɚ, ɷɤɫɤɭɪɫɢɨɧɧɨɝɨ ɢ ɤɭɥɶɬɭɪɧɨ-ɨɡɞɨɪɨɜɢɬɟɥɶɧɨɝɨ ɨɛɫɥɭɠɢɜɚɧɢɹ, 
ɢɧɮɨɪɦɚɰɢɹ ɨ ɧɚɥɢɱɢɢ ɢ ɞɨɫɬɭɩɧɨɫɬɢ ɬɟɯ ɢɥɢ ɢɧɵɯ ɬɭɪɨɜ, ɦɚɪɲɪɭɬɨɜ, ɬɭɪɢɫɬɫɤɨɝɨ 
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ɩɨɬɟɧɰɢɚɥɚ ɫɬɪɚɧ ɢ ɪɟɝɢɨɧɨɜ - ɜɟɫɶ ɤɨɦɩɥɟɤɫ ɷɬɢɯ ɜɨɩɪɨɫɨɜ ɫɬɚɧɨɜɢɬɫɹ ɚɤɬɭɚɥɶɧɵɦ ɞɥɹ 
ɨɪɝɚɧɢɡɚɰɢɢ ɬɟɤɭɳɟɣ ɢ ɛɭɞɭɳɟɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɬɭɪɢɫɬɫɤɢɯ ɩɪɟɞɩɪɢɹɬɢɣ. 

ɋɬɪɟɦɢɬɟɥɶɧɨɟ ɪɚɡɜɢɬɢɟ ɂɧɬɟɪɧɟɬɚ ɩɨɫɬɟɩɟɧɧɨ ɦɟɧɹɟɬ ɨɬɧɨɲɟɧɢɟ ɬɭɪɢɫɬɫɤɢɯ ɮɢɪɦ ɤ 
ɪɟɤɥɚɦɟ. Ɍɚɤ, ɧɚɩɪɢɦɟɪ, ɧɟɤɨɬɨɪɵɟ ɚɝɟɧɬɫɬɜɚ ɫɬɚɥɢ ɫɨɤɪɚɳɚɬɶ ɨɛɴɟɦɵ ɩɭɛɥɢɤɭɟɦɨɣ 
ɝɚɡɟɬɧɨɣ ɪɟɤɥɚɦɵ, ɨɬɞɚɜɚɹ ɩɪɟɞɩɨɱɬɟɧɢɟ ɪɚɡɦɟɳɟɧɢɸ ɫɜɨɟɣ ɢɧɮɨɪɦɚɰɢɢ ɜ ɋɟɬɢ. ȼɦɟɫɬɨ 
ɛɨɥɶɲɢɯ ɪɟɤɥɚɦɧɵɯ ɨɛɴɹɜɥɟɧɢɣ ɜ ɝɚɡɟɬɚɯ ɜɫɟ ɱɚɳɟ ɜɫɬɪɟɱɚɸɬɫɹ ɦɚɥɟɧɶɤɢɟ ɛɥɨɤɢ ɫ 
ɭɤɚɡɚɧɢɟɦ ɚɞɪɟɫɚ ɢɧɮɨɪɦɚɰɢɨɧɧɨɣ ɫɬɪɚɧɢɰɵ ɚɝɟɧɬɫɬɜɚ ɜ ɂɧɬɟɪɧɟɬɟ. 

Ƚɥɚɜɧɨɣ ɮɭɧɤɰɢɟɣ ɋɟɬɢ ɹɜɥɹɟɬɫɹ ɩɪɟɞɨɫɬɚɜɥɟɧɢɟ ɢ ɩɟɪɟɞɚɱɚ ɢɧɮɨɪɦɚɰɢɢ, ɱɬɨ 
ɩɨɦɨɝɚɟɬ ɤɨɦɩɚɧɢɹɦ ɩɨɥɭɱɚɬɶ ɩɨɥɟɡɧɵɟ ɫɜɟɞɟɧɢɹ, ɫɪɚɜɧɢɜɚɬɶ, ɚɧɚɥɢɡɢɪɨɜɚɬɶ, ɩɪɢɧɢɦɚɬɶ 
ɷɮɮɟɤɬɢɜɧɵɟ ɪɟɲɟɧɢɹ. ɇɨ ɂɧɬɟɪɧɟɬ ɫɩɨɫɨɛɟɧ ɧɟ ɬɨɥɶɤɨ ɩɟɪɟɞɚɜɚɬɶ ɢɧɮɨɪɦɚɰɢɸ. Ȼɥɚɝɨɞɚɪɹ 
ɝɪɚɮɢɱɟɫɤɢɦ ɜɨɡɦɨɠɧɨɫɬɹɦ ɤɨɦɩɚɧɢɢ ɦɨɝɭɬ ɩɨɥɭɱɚɬɶ ɧɚɝɥɹɞɧɵɣ ɦɚɬɟɪɢɚɥ (ɮɨɬɨɝɪɚɮɢɢ 
ɝɨɫɬɢɧɢɰ, ɧɨɦɟɪɨɜ, ɫɪɟɞɫɬɜ ɬɪɚɧɫɩɨɪɬɚ, ɬɭɪɢɫɬɫɤɢɯ ɦɟɫɬ ɢ ɨɛɴɟɤɬɨɜ), ɤɨɬɨɪɵɣ ɲɢɪɨɤɨ 
ɢɫɩɨɥɶɡɭɟɬɫɹ ɞɥɹ ɩɪɢɜɥɟɱɟɧɢɹ ɤɥɢɟɧɬɨɜ. ɋɟɬɶ ɬɚɤɠɟ ɩɪɟɞɥɚɝɚɟɬ ɲɢɪɨɤɨ ɞɨɫɬɭɩɧɵɟ 
ɩɨɢɫɤɨɜɵɟ ɜɨɡɦɨɠɧɨɫɬɢ (ɩɨɡɜɨɥɹɹ ɡɚɞɚɬɶ ɨɩɪɟɞɟɥɟɧɧɵɟ ɩɚɪɚɦɟɬɪɵ ɩɨɢɫɤɚ), ɤɨɬɨɪɵɟ 
ɩɨɦɨɝɚɸɬ ɤɥɢɟɧɬɭ ɨɰɟɧɢɜɚɬɶ ɢ ɫɪɚɜɧɢɜɚɬɶ ɫɬɨɢɦɨɫɬɧɵɟ ɩɚɪɚɦɟɬɪɵ ɩɪɟɞɥɨɠɟɧɢɣ, ɫɨɯɪɚɧɹɬɶ 
ɡɚɢɧɬɟɪɟɫɨɜɚɜɲɭɸ ɟɝɨ ɢɧɮɨɪɦɚɰɢɸ ɢ ɬ.ɞ. 

Ⱦɥɹ ɬɭɪɢɫɬɫɤɢɯ ɨɪɝɚɧɢɡɚɰɢɣ ɪɟɲɚɸɳɟɟ ɡɧɚɱɟɧɢɟ ɢɦɟɟɬ ɫɜɨɟɜɪɟɦɟɧɧɨɫɬɶ ɢ ɬɨɱɧɨɫɬɶ 
ɩɨɥɭɱɚɟɦɨɣ ɢ ɨɬɩɪɚɜɥɹɟɦɨɣ ɨɩɟɪɚɬɢɜɧɨɣ ɢɧɮɨɪɦɚɰɢɢ, ɩɨɷɬɨɦɭ ɷɥɟɤɬɪɨɧɧɚɹ ɩɨɱɬɚ - ɫɚɦɚɹ 
ɩɨɩɭɥɹɪɧɚɹ ɭɫɥɭɝɚ ɂɧɬɟɪɧɟɬɚ - ɩɨɥɭɱɢɥɚ ɲɢɪɨɤɨɟ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ. Ɉɧɚ ɨɛɵɱɧɨ 
ɢɫɩɨɥɶɡɭɟɬɫɹ ɞɥɹ ɨɛɦɟɧɚ ɬɟɤɫɬɨɜɨɣ, ɝɪɚɮɢɱɟɫɤɨɣ ɢ ɞɪɭɝɨɣ ɢɧɮɨɪɦɚɰɢɟɣ ɫ ɩɚɪɬɧɟɪɚɦɢ ɢ 
ɤɥɢɟɧɬɚɦɢ. Ⱦɚɧɧɚɹ ɭɫɥɭɝɚ ɩɨɡɜɨɥɹɟɬ ɫɧɢɡɢɬɶ ɡɚɬɪɚɬɵ ɧɚ ɬɟɥɟɮɨɧɧɭɸ ɫɜɹɡɶ ɜ ɧɟɫɤɨɥɶɤɨ ɪɚɡ ɢ 
ɨɛɟɫɩɟɱɢɬɶ ɜɵɫɨɤɭɸ ɫɤɨɪɨɫɬɶ ɞɨɫɬɚɜɤɢ ɢɧɮɨɪɦɚɰɢɢ. ɋɪɟɞɧɟɟ ɜɪɟɦɹ ɞɨɫɬɚɜɤɢ ɫɨɨɛɳɟɧɢɹ 
ɧɟɡɚɜɢɫɢɦɨ ɨɬ ɦɟɫɬɨɪɚɫɩɨɥɨɠɟɧɢɹ ɚɞɪɟɫɚɬɚ ɨɛɵɱɧɨ ɫɨɫɬɚɜɥɹɟɬ ɧɟɫɤɨɥɶɤɨ ɦɢɧɭɬ. 

ȼɢɪɬɭɚɥɶɧɵɣ ɬɭɪɢɡɦ. ȼ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ ɛɥɚɝɨɞɚɪɹ ɪɚɡɜɢɬɢɸ ɛɟɡɝɪɚɧɢɱɧɵɣ 
ɢɧɬɟɪɧɟɬ, ɧɨɜɨɣ ɤɨɦɦɭɧɢɤɚɰɢɨɧɧɨɣ ɫɢɫɬɟɦɵ ɢ ɷɥɟɤɬɪɨɧɧɨɣ ɢɧɬɟɝɪɚɰɢɢ ɜɫɟɯ ɜɢɞɨɜ 
ɤɨɦɦɭɧɢɤɚɰɢɢ ɩɪɨɢɫɯɨɞɢɬ ɫɬɪɨɢɬɟɥɶɫɬɜɨ ɧɨɜɨɣ ɫɢɦɜɨɥɢɱɟɫɤɨɣ ɫɪɟɞɵ, ɝɞɟ ɜɢɪɬɭɚɥɶɧɨɫɬɶ 
ɫɬɚɧɨɜɢɬɫɹ ɪɟɚɥɶɧɨɫɬɶɸ, ɚ ɪɟɚɥɶɧɨɫɬɶ – ɜɢɪɬɭɚɥɶɧɨɫɬɶɸ. Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, ɧɟ ɫɭɳɟɫɬɜɭɟɬ 
ɪɚɡɞɟɥɟɧɢɹ ɦɟɠɞɭ ɪɟɚɥɶɧɨɫɬɶɸ ɢ ɜɢɪɬɭɚɥɶɧɨɫɬɶɸ. ȼ ɷɬɨɣ ɫɜɹɡɢ ɜɨɡɧɢɤɚɟɬ ɜɨɩɪɨɫ: ɦɨɠɧɨ ɥɢ 
ɫɱɢɬɚɬɶ ɬɚɤɢɟ «ɩɭɬɟɲɟɫɬɜɢɹ» ɜɢɪɬɭɚɥɶɧɵɦ ɬɭɪɢɡɦɨɦ? 

ȼɢɪɬɭɚɥɶɧɵɣ ɬɭɪɢɡɦ ɹɜɥɹɟɬɫɹ ɧɨɜɨɣ ɢ ɦɚɥɨɢɡɭɱɟɧɧɨɣ ɮɨɪɦɨɣ ɬɭɪɢɡɦɚ, ɩɨɷɬɨɦɭ 
ɞɨɫɬɚɬɨɱɧɨ ɬɪɭɞɧɨ ɞɚɬɶ ɬɨɱɧɨɟ ɟɝɨ ɨɩɪɟɞɟɥɟɧɢɟ. ȼɢɪɬɭɚɥɶɧɵɣ ɬɭɪɢɡɦ – ɷɬɨ ɢ ɩɨɢɫɤ ɫɦɵɫɥɚ ɫ 
ɯɚɪɚɤɬɟɪɧɵɦ ɞɥɹ ɧɟɝɨ ɢɝɪɨɜɵɦ ɨɛɳɟɧɢɟɦ, ɛɨɝɚɬɫɬɜɨɦ ɨɛɪɚɡɨɜ, ɩɪɟɞɨɫɬɚɜɥɹɟɦɵɯ ɦɚɲɢɧɨɣ. 
ɗɬɨ ɢ ɫɩɨɫɨɛ ɩɨɫɬɟɩɟɧɧɨɝɨ ɤɨɞɢɪɨɜɚɧɢɹ ɢ ɧɟɬɪɚɜɦɢɪɭɸɳɟɝɨ ɩɨɫɬɢɠɟɧɢɹ ɪɟɚɥɶɧɨɫɬɢ. Ɍɚɤɨɣ 
ɜɢɞ ɬɭɪɢɡɦɚ – ɝɢɝɚɧɬɫɤɚɹ ɷɥɟɤɬɪɨɧɧɚɹ ɫɢɫɬɟɦɚ ɪɚɡɜɥɟɱɟɧɢɹ. ȼ ɡɚɜɢɫɢɦɨɫɬɢ ɨɬ ɰɟɥɟɣ 
ɩɨɫɟɳɟɧɢɹ ɫɟɬɢ, ɞɭɦɚɟɬɫɹ, ɦɨɠɧɨ ɜɵɞɟɥɢɬɶ ɪɚɡɥɢɱɧɵɟ ɜɢɞɵ ɜɢɪɬɭɚɥɶɧɨɝɨ ɬɭɪɢɡɦɚ: 
ɨɛɪɚɡɨɜɚɬɟɥɶɧɵɣ, ɩɨɡɧɚɜɚɬɟɥɶɧɵɣ, ɪɚɡɜɥɟɤɚɬɟɥɶɧɵɣ, ɧɚɭɱɧɵɣ, ɷɤɡɨɬɢɱɟɫɤɢɣ. 

ɂɧɬɟɪɧɟɬ ɩɪɟɞɨɫɬɚɜɥɹɟɬ ɛɟɡɝɪɚɧɢɱɧɵɟ ɜɨɡɦɨɠɧɨɫɬɢ ɞɥɹ ɫɨɡɞɚɧɢɹ ɫɨɨɛɳɟɫɬɜ. ȼɨ-
ɩɟɪɜɵɯ ɜ ɂɧɬɟɪɧɟɬɟ ɥɟɝɱɟ ɧɚɣɬɢ ɥɸɞɟɣ ɫɨ ɫɯɨɠɢɦɢ ɜɡɝɥɹɞɚɦɢ, ɜɨ-ɜɬɨɪɵɯ, ɡɧɚɤɨɦɫɬɜɨ ɢ 
ɨɛɳɟɧɢɟ ɜ ɂɧɬɟɪɧɟɬɟ ɩɪɨɢɫɯɨɞɢɬ ɧɚɦɧɨɝɨ ɥɟɝɱɟ, ɬɚɤ ɤɚɤ ɱɟɥɨɜɟɤ ɱɭɜɫɬɜɭɟɬ ɫɟɛɹ ɛɨɥɟɟ 
ɤɨɦɮɨɪɬɧɨ ɢ ɪɚɫɫɥɚɛɥɟɧɨ. ɗɬɢ ɮɚɤɬɨɪɵ ɨɛɭɫɥɨɜɢɥɢ ɩɨɹɜɥɟɧɢɟ ɢ ɪɚɡɜɢɬɢɟ ɛɨɥɶɲɨɝɨ 
ɤɨɥɢɱɟɫɬɜɚ ɂɧɬɟɪɧɟɬ-ɫɨɨɛɳɟɫɬɜ (ɜɟɛ-ɮɨɪɭɦɵ, ɛɥɨɝɢ ɢ ɛɥɨɝ ɩɥɚɬɮɨɪɦɵ, ɜɢɤɢ, ɱɚɬɵ, ɫɩɢɫɤɢ 
ɪɚɫɫɵɥɤɢ ɢ ɞɪ.). ɉɨɷɬɨɦɭ ɪɚɡɜɢɬɢɟ ɜɢɪɬɭɚɥɶɧɨɝɨ ɬɭɪɢɡɦɚ ɡɚɜɢɫɢɬ ɨɬ ɜɢɪɬɭɚɥɶɧɵɯ ɫɨɨɛɳɟɫɬɜ. 
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ȼ ɜɢɪɬɭɚɥɶɧɨɦ ɫɨɨɛɳɟɫɬɜɨɦ ɩɭɬɟɲɟɫɬɜɟɧɧɢɤɨɜ ɩɨɥɶɡɨɜɚɬɟɥɢ ɦɨɝɭɬ ɧɚɣɬɢ ɦɧɨɝɨ 
ɢɧɮɨɪɦɚɰɢɢ ɨɬ ɟɞɢɧɨɦɵɲɥɟɧɧɢɤɨɜ ɫɨ ɜɫɟɝɨ ɫɜɟɬɚ, ɜɧɟ ɤɪɭɝɚ ɫɜɨɢɯ ɞɪɭɡɟɣ ɢ ɪɨɞɫɬɜɟɧɧɢɤɨɜ. 
Ɍɚɤɠɟ ɨɧɢ ɦɨɝɭɬ ɨɛɳɚɬɶɫɹ ɫ ɞɪɭɝɢɦɢ ɩɨɥɶɡɨɜɚɬɟɥɹɦɢ ɢɥɢ ɫɬɚɬɶ ɱɚɫɬɶɸ ɫɨɨɛɳɟɫɬɜɚ, ɧɟ 
ɡɚɜɢɫɹɳɟɝɨ ɨɬ ɝɟɨɝɪɚɮɢɱɟɫɤɢɯ ɨɝɪɚɧɢɱɟɧɢɣ. ȼɢɪɬɭɚɥɶɧɵɟ ɫɨɨɛɳɟɫɬɜɚ ɧɟɜɟɪɨɹɬɧɨ ɫɢɥɶɧɨ 
ɜɥɢɹɸɬ ɧɚ ɬɭɪɢɡɦ ɜ ɬɨ ɜɪɟɦɹ ɤɚɤ ɩɨɬɪɟɛɢɬɟɥɢ ɫɢɥɶɧɟɟ ɞɨɜɟɪɹɸɬ ɪɚɜɧɵɦ ɫɟɛɟ, ɧɟɠɟɥɢ 
ɪɵɧɨɱɧɵɦ ɫɨɨɛɳɟɧɢɹɦ. VTC ɩɨɡɜɨɥɹɟɬ ɥɸɞɹɦ ɥɟɝɱɟ ɩɨɥɭɱɚɬɶ ɢɧɮɨɪɦɚɰɢɸ, ɭɫɬɚɧɚɜɥɢɜɚɬɶ 
ɫɜɹɡɢ, ɪɚɡɜɢɜɚɬɶ ɨɬɧɨɲɟɧɢɹ ɢ ɜ ɤɨɧɰɟ ɤɨɧɰɨɜ ɩɪɢɧɢɦɚɬɶ ɪɟɲɟɧɢɹ ɨ ɩɭɬɟɲɟɫɬɜɢɢ. ɐɟɥɶ 
ɛɨɥɶɲɢɧɫɬɜɚ ɬɭɪɢɫɬɢɱɟɫɤɢɯ ɫɨɨɛɳɟɫɬɜ - ɩɨɞɟɥɢɬɶɫɹ ɜɩɟɱɚɬɥɟɧɢɹɦɢ ɨ ɩɨɟɡɞɤɟ, ɪɚɫɫɤɚɡɚɬɶ ɨ 
ɬɨɦ, ɱɬɨ ɧɟ ɧɚɩɢɫɚɧɨ ɜ ɩɭɬɟɜɨɞɢɬɟɥɹɯ ɢ ɱɬɨ ɦɨɠɟɬ ɩɨɦɨɱɶ ɛɭɞɭɳɢɦ ɬɭɪɢɫɬɚɦ ɥɭɱɲɟ 
ɫɨɪɢɟɧɬɢɪɨɜɚɬɶɫɹ ɜ ɧɟɡɧɚɤɨɦɨɦ ɦɟɫɬɟ: ɩɪɚɜɢɥɶɧɨ ɜɵɛɪɚɬɶ ɝɨɫɬɢɧɢɰɭ ɢ ɦɚɪɲɪɭɬ ɩɨɟɡɞɤɢ, 
ɱɬɨɛɵ ɧɟ ɬɪɚɬɢɬɶ ɥɢɲɧɢɯ ɞɟɧɟɝ ɢ ɧɟ ɩɪɨɩɭɫɬɢɬɶ ɢɧɬɟɪɟɫɧɵɯ ɞɨɫɬɨɩɪɢɦɟɱɚɬɟɥɶɧɨɫɬɟɣ. 

ȼ ɡɚɤɥɸɱɟɧɢɟ ɧɟɨɛɯɨɞɢɦɨ ɫɤɚɡɚɬɶ, ɱɬɨ ɜ ɭɫɥɨɜɢɹɯ ɫɨɜɪɟɦɟɧɧɨɣ ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɢ, 
ɤɨɦɩɶɸɬɟɪɧɵɟ ɢɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ ɹɜɥɹɸɬɫɹ ɨɫɧɨɜɨɣ ɭɩɪɚɜɥɟɧɢɹ ɤɨɦɩɚɧɢɟɣ. 
ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɫɨɜɪɟɦɟɧɧɵɯ ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ ɬɟɯɧɨɥɨɝɢɣ ɜ ɬɭɪɢɡɦɟ ɨɛɟɫɩɟɱɢɜɚɟɬ 
ɫɭɳɟɫɬɜɟɧɧɨɟ ɩɨɜɵɲɟɧɢɟ ɤɚɱɟɫɬɜɚ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɢɧɮɨɪɦɚɰɢɢ. 

 
ɅɂɌȿɊȺɌɍɊȺ 

1. ɑɭɞɧɨɜɫɤɢɣ Ⱥ.Ⱦ. ɂɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ ɭɩɪɚɜɥɟɧɢɹ ɜ ɬɭɪɢɡɦɟ : ɭɱɟɛɧɨɟ 
ɩɨɫɨɛɢɟ. — 3-ɟ ɢɡɞ., ɫɬɟɪ. — Ɇ. : ɄɇɈɊɍɋ, 2008. —104 ɫ. 

2. Ƚɭɥɹɟɜ ȼ. Ƚ. ɇɨɜɵɟ ɢɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ ɜ ɬɭɪɢɡɦɟ. ɍɱɟɛɧɨɟ ɩɨɫɨɛɢɟ. – 
Ɇ.: ɉɊɂɈɊ, 1999. 
 
 

ɉɊɂɆȿɇȿɇɂȿ ɂɇɎɈɊɆȺɐɂɈɇɇɕɏ ɌȿɏɇɈɅɈȽɂɃ ȼ ɆȺɊɄȿɌɂɇȽɈȼɈɃ 
ȾȿəɌȿɅɖɇɈɋɌɂ 

 
ȼ.ȼ. ȿɥɢɫɟɟɜɚ, Ƚ.Ɉ. Ɇɨɝɢɥɶɧɢɰɤɚɹ 

(ɝ. Ɍɨɦɫɤ, Ɍɨɦɫɤɢɣ ɩɨɥɢɬɟɯɧɢɱɟɫɤɢɣ ɭɧɢɜɟɪɫɢɬɟɬ) 
 

APPLICATION OF INFORMATION TECHNOLOGIES IN MARKETING 
ACTIVITY 

 
V.V. Eliseeva, G.O. Mogilnitskaya 

(c.Tomsk, Tomsk Polytechnic University) 
 

Information technology changes the basis of the traditional economy. The main function of 
on-line marketing is study of demand, pricing issues, advertising, sales promotion, product mix 
planning. E-commerce is one way to realization of e-business and main technologies are EDI, 
Internet, e-mail. 

 


