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ȼ ɜɢɪɬɭɚɥɶɧɨɦ ɫɨɨɛɳɟɫɬɜɨɦ ɩɭɬɟɲɟɫɬɜɟɧɧɢɤɨɜ ɩɨɥɶɡɨɜɚɬɟɥɢ ɦɨɝɭɬ ɧɚɣɬɢ ɦɧɨɝɨ 
ɢɧɮɨɪɦɚɰɢɢ ɨɬ ɟɞɢɧɨɦɵɲɥɟɧɧɢɤɨɜ ɫɨ ɜɫɟɝɨ ɫɜɟɬɚ, ɜɧɟ ɤɪɭɝɚ ɫɜɨɢɯ ɞɪɭɡɟɣ ɢ ɪɨɞɫɬɜɟɧɧɢɤɨɜ. 
Ɍɚɤɠɟ ɨɧɢ ɦɨɝɭɬ ɨɛɳɚɬɶɫɹ ɫ ɞɪɭɝɢɦɢ ɩɨɥɶɡɨɜɚɬɟɥɹɦɢ ɢɥɢ ɫɬɚɬɶ ɱɚɫɬɶɸ ɫɨɨɛɳɟɫɬɜɚ, ɧɟ 
ɡɚɜɢɫɹɳɟɝɨ ɨɬ ɝɟɨɝɪɚɮɢɱɟɫɤɢɯ ɨɝɪɚɧɢɱɟɧɢɣ. ȼɢɪɬɭɚɥɶɧɵɟ ɫɨɨɛɳɟɫɬɜɚ ɧɟɜɟɪɨɹɬɧɨ ɫɢɥɶɧɨ 
ɜɥɢɹɸɬ ɧɚ ɬɭɪɢɡɦ ɜ ɬɨ ɜɪɟɦɹ ɤɚɤ ɩɨɬɪɟɛɢɬɟɥɢ ɫɢɥɶɧɟɟ ɞɨɜɟɪɹɸɬ ɪɚɜɧɵɦ ɫɟɛɟ, ɧɟɠɟɥɢ 
ɪɵɧɨɱɧɵɦ ɫɨɨɛɳɟɧɢɹɦ. VTC ɩɨɡɜɨɥɹɟɬ ɥɸɞɹɦ ɥɟɝɱɟ ɩɨɥɭɱɚɬɶ ɢɧɮɨɪɦɚɰɢɸ, ɭɫɬɚɧɚɜɥɢɜɚɬɶ 
ɫɜɹɡɢ, ɪɚɡɜɢɜɚɬɶ ɨɬɧɨɲɟɧɢɹ ɢ ɜ ɤɨɧɰɟ ɤɨɧɰɨɜ ɩɪɢɧɢɦɚɬɶ ɪɟɲɟɧɢɹ ɨ ɩɭɬɟɲɟɫɬɜɢɢ. ɐɟɥɶ 
ɛɨɥɶɲɢɧɫɬɜɚ ɬɭɪɢɫɬɢɱɟɫɤɢɯ ɫɨɨɛɳɟɫɬɜ - ɩɨɞɟɥɢɬɶɫɹ ɜɩɟɱɚɬɥɟɧɢɹɦɢ ɨ ɩɨɟɡɞɤɟ, ɪɚɫɫɤɚɡɚɬɶ ɨ 
ɬɨɦ, ɱɬɨ ɧɟ ɧɚɩɢɫɚɧɨ ɜ ɩɭɬɟɜɨɞɢɬɟɥɹɯ ɢ ɱɬɨ ɦɨɠɟɬ ɩɨɦɨɱɶ ɛɭɞɭɳɢɦ ɬɭɪɢɫɬɚɦ ɥɭɱɲɟ 
ɫɨɪɢɟɧɬɢɪɨɜɚɬɶɫɹ ɜ ɧɟɡɧɚɤɨɦɨɦ ɦɟɫɬɟ: ɩɪɚɜɢɥɶɧɨ ɜɵɛɪɚɬɶ ɝɨɫɬɢɧɢɰɭ ɢ ɦɚɪɲɪɭɬ ɩɨɟɡɞɤɢ, 
ɱɬɨɛɵ ɧɟ ɬɪɚɬɢɬɶ ɥɢɲɧɢɯ ɞɟɧɟɝ ɢ ɧɟ ɩɪɨɩɭɫɬɢɬɶ ɢɧɬɟɪɟɫɧɵɯ ɞɨɫɬɨɩɪɢɦɟɱɚɬɟɥɶɧɨɫɬɟɣ. 

ȼ ɡɚɤɥɸɱɟɧɢɟ ɧɟɨɛɯɨɞɢɦɨ ɫɤɚɡɚɬɶ, ɱɬɨ ɜ ɭɫɥɨɜɢɹɯ ɫɨɜɪɟɦɟɧɧɨɣ ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɢ, 
ɤɨɦɩɶɸɬɟɪɧɵɟ ɢɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ ɹɜɥɹɸɬɫɹ ɨɫɧɨɜɨɣ ɭɩɪɚɜɥɟɧɢɹ ɤɨɦɩɚɧɢɟɣ. 
ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɫɨɜɪɟɦɟɧɧɵɯ ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ ɬɟɯɧɨɥɨɝɢɣ ɜ ɬɭɪɢɡɦɟ ɨɛɟɫɩɟɱɢɜɚɟɬ 
ɫɭɳɟɫɬɜɟɧɧɨɟ ɩɨɜɵɲɟɧɢɟ ɤɚɱɟɫɬɜɚ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɢɧɮɨɪɦɚɰɢɢ. 
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ȼ ɫɨɜɪɟɦɟɧɧɵɯ ɭɫɥɨɜɢɹɯ ɪɚɡɜɢɬɢɹ ɷɤɨɧɨɦɢɱɟɫɤɨɟ ɜɨɡɞɟɣɫɬɜɢɟ ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ 
ɬɟɯɧɨɥɨɝɢɣɧɚ ɫɮɟɪɵ ɨɛɦɟɧɚ ɢ ɩɨɬɪɟɛɥɟɧɢɹ ɜɟɫɶɦɚ ɧɟɨɞɧɨɡɧɚɱɧɵ. ɉɨɹɜɥɟɧɢɟ ɧɨɜɵɯ 
ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ ɬɟɯɧɨɥɨɝɢɣ – ɪɟɜɨɥɸɰɢɹ, ɤɨɬɨɪɚɹ ɦɟɧɹɟɬ ɫɚɦɢ ɨɫɧɨɜɵ ɬɪɚɞɢɰɢɨɧɧɨɣ 
ɷɤɨɧɨɦɢɤɢ. ɂɧɬɟɪɧɟɬ – ɝɥɚɜɧɨɟ ɢɧɮɨɪɦɚɰɢɨɧɧɨɟ ɫɪɟɞɫɬɜɨ ɩɪɨɢɡɜɨɞɢɬɟɥɟɣ ɢ ɩɨɬɪɟɛɢɬɟɥɟɣ. 

ɂɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ, ɜ ɨɛɳɟɦ, ɷɬɨ ɩɨɧɹɬɢɟ ɯɚɪɚɤɬɟɪɢɡɭɟɬɫɹ ɤɚɤ ɩɪɨɰɟɫɫ, 
ɫɨɫɬɨɹɳɢɣ ɢɡ ɱɟɬɤɨ ɪɟɝɥɚɦɟɧɬɢɪɨɜɚɧɧɵɯ ɩɪɚɜɢɥ ɜɵɩɨɥɧɟɧɢɹ ɨɩɟɪɚɰɢɣ, ɞɟɣɫɬɜɢɣ ɷɬɚɩɨɜ 
ɪɚɡɥɢɱɧɨɣ ɫɬɟɩɟɧɢ ɫɥɨɠɧɨɫɬɢ ɧɚɞ ɞɚɧɧɵɦɢ, ɯɪɚɧɹɳɢɦɢɫɹ ɜ ɤɨɦɩɶɸɬɟɪɚɯ. Ƚɥɚɜɧɚɹ ɰɟɥɶ 
ɩɪɨɰɟɫɫɚ – ɜ ɪɟɡɭɥɶɬɚɬɟ ɰɟɥɟɧɚɩɪɚɜɥɟɧɧɵɯ ɞɟɣɫɬɜɢɣ ɩɨ ɩɟɪɟɪɚɛɨɬɤɟ ɩɟɪɜɢɱɧɵɯ ɞɚɧɧɵɯ 
ɩɨɥɭɱɢɬɶ ɧɟɨɛɯɨɞɢɦɭɸ ɞɥɹ ɩɨɥɶɡɨɜɚɬɟɥɹ ɢɧɮɨɪɦɚɰɢɸ. ȼ ɡɚɜɢɫɢɦɨɫɬɢ ɨɬ ɤɨɧɤɪɟɬɧɵɯ 
ɩɪɢɤɥɚɞɧɵɯ ɡɚɞɚɱ, ɤɨɬɨɪɵɟ ɬɪɟɛɭɟɬɫɹ ɪɟɲɢɬɶ, ɜɨɡɦɨɠɧɨ, ɩɪɢɦɟɧɹɬɶ ɪɚɡɥɢɱɧɵɟ ɦɟɬɨɞɵ 
ɨɛɪɚɛɨɬɤɢ ɞɚɧɧɵɯ ɢ ɪɚɡɥɢɱɧɵɟ ɬɟɯɧɢɱɟɫɤɢɟ ɫɪɟɞɫɬɜɚ. 

Ɉɫɧɨɜɧɨɣ ɮɭɧɤɰɢɟɣɷɥɟɤɬɪɨɧɧɨɝɨ ɦɚɪɤɟɬɢɧɝɚɹɜɥɹɟɬɫɹɢɡɭɱɟɧɢɟ ɫɩɪɨɫɚ, ɜɨɩɪɨɫɨɜ 
ɰɟɧɨɨɛɪɚɡɨɜɚɧɢɹ, ɪɟɤɥɚɦɵ, ɫɬɢɦɭɥɢɪɨɜɚɧɢɹ ɫɛɵɬɚ, ɩɥɚɧɢɪɨɜɚɧɢɟ ɬɨɜɚɪɧɨɝɨ ɚɫɫɨɪɬɢɦɟɧɬɚ ɢ 
ɞɪ. Ɋɟɤɥɚɦɚ, ɬɨɜɚɪɵ, ɫɬɪɚɬɟɝɢɹ, ɰɟɧɚ – ɜɫɟ ɷɬɨ ɡɚɜɢɫɢɬ ɨɬ ɩɨɬɪɟɛɧɨɫɬɢ ɤɥɢɟɧɬɨɜ. ɇɚ ɞɚɧɧɵɣ 
ɦɨɦɟɧɬ ɧɚɱɚɥ ɪɚɡɜɢɜɚɬɶɫɹɢɧɞɢɜɢɞɭɚɥɶɧɵɣ ɦɚɪɤɟɬɢɧɝɜɂɧɬɟɪɧɟɬɟ. 

Ɋɚɡɜɢɬɢɟ ɂɧɬɟɪɧɟɬ-ɦɚɪɤɟɬɢɧɝɚ ɫɜɹɡɚɧɨ ɫ ɬɟɦɢ ɜɨɡɦɨɠɧɨɫɬɹɦɢ, ɤɨɬɨɪɵɟ ɂɧɬɟɪɧɟɬ 
ɩɪɟɞɨɫɬɚɜɥɹɟɬ ɪɚɡɥɢɱɧɨɝɨ ɪɨɞɚ ɤɨɦɩɚɧɢɹɦ: ɩɪɨɜɟɞɟɧɢɟ ɪɟɤɥɚɦɧɵɯ ɚɤɰɢɣ ɮɢɪɦɵ, ɬɨɜɚɪɨɜ, 
ɭɫɥɭɝ, ɨɪɝɚɧɢɡɚɰɢɨɧɧɵɯ ɦɟɪɨɩɪɢɹɬɢɣ, ɦɚɪɤɟɬɢɧɝɨɜɵɯ ɢɫɫɥɟɞɨɜɚɧɢɣ ɪɵɧɤɚ, ɚɧɚɥɢɡɚ 
ɞɟɹɬɟɥɶɧɨɫɬɢ ɤɨɧɤɭɪɟɧɬɨɜ, ɫɩɪɨɫɚ ɧɚ ɩɪɨɞɭɤɰɢɸ ɢ ɷɮɮɟɤɬɢɜɧɨɫɬɢ ɪɟɤɥɚɦɵ, ɭɫɬɚɧɨɜɥɟɧɢɟ 
ɞɟɥɨɜɵɯ ɨɬɧɨɲɟɧɢɣ ɫ ɩɚɪɬɧɟɪɚɦɢ, ɩɨɢɫɤ ɧɨɜɵɯ ɤɥɢɟɧɬɨɜ ɢ ɩɚɪɬɧɟɪɨɜ. 

ɗɥɟɤɬɪɨɧɧɚɹ ɤɨɦɦɟɪɰɢɹ (e-commerce)–ɷɬɨ ɨɞɢɧ ɢɡ ɫɩɨɫɨɛɨɜ ɨɫɭɳɟɫɬɜɥɟɧɢɹ 
ɷɥɟɤɬɪɨɧɧɨɝɨ ɛɢɡɧɟɫɚ. Ɋɚɫɫɦɚɬɪɢɜɚɹ ɩɪɨɛɥɟɦɵ ɷɥɟɤɬɪɨɧɧɨɣɤɨɦɦɟɪɰɢɢ, ɫɥɟɞɭɟɬ ɨɛɪɚɬɢɬɶ 
ɜɧɢɦɚɧɢɟ ɧɚ ɞɜɨɹɤɨɟ ɬɨɥɤɨɜɚɧɢɟ ɫɚɦɨɝɨ ɬɟɪɦɢɧɚ. ɂɧɨɝɞɚ, ɝɨɜɨɪɹ ɨɛ ɷɥɟɤɬɪɨɧɧɨɣ 
ɤɨɦɦɟɪɰɢɢ, ɢɦɟɸɬ ɜ ɜɢɞɭ ɢɫɤɥɸɱɢɬɟɥɶɧɨ ɤɨɦɦɟɪɱɟɫɤɭɸ ɞɟɹɬɟɥɶɧɨɫɬɶ ɩɪɨɜɚɣɞɟɪɨɜ 
ɂɧɬɟɪɧɟɬ-ɭɫɥɭɝ (IPS – InternetService Providers), ɧɨ ɝɨɪɚɡɞɨ ɱɚɳɟ ɷɥɟɤɬɪɨɧɧɨɣ 
ɤɨɦɦɟɪɰɢɢɞɚɸɬ ɛɨɥɟɟ ɲɢɪɨɤɨɟ ɬɨɥɤɨɜɚɧɢɟ ɤɚɤ ɫɨɜɨɤɭɩɧɨɫɬɢ ɜɫɟɯ ɜɨɡɦɨɠɧɵɯ ɫɩɨɫɨɛɨɜ 
ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɋɟɬɢ ɜ ɤɨɦɦɟɪɱɟɫɤɢɯ ɰɟɥɹɯ. ɉɪɨɜɚɣɞɟɪ ɂɧɬɟɪɧɟɬ-ɭɫɥɭɝ – ɷɬɨ ɤɨɦɦɟɪɱɟɫɤɚɹ 
ɮɢɪɦɚ, ɤɨɬɨɪɚɹ ɨɛɟɫɩɟɱɢɜɚɟɬ ɞɨɫɬɭɩ ɜ ɂɧɬɟɪɧɟɬ, ɩɨɞɞɟɪɠɢɜɚɹ ɟɝɨ ɡɚ ɨɩɪɟɞɟɥɟɧɧɨɟ 
ɜɨɡɧɚɝɪɚɠɞɟɧɢɟ, ɢ ɨɤɚɡɵɜɚɟɬ ɧɟɤɨɬɨɪɵɟ ɫɨɩɭɬɫɬɜɭɸɳɢɟ ɭɫɥɭɝɢ ɩɨ ɬɪɟɛɨɜɚɧɢɸ ɤɥɢɟɧɬɨɜ. 

Ɍɟɪɦɢɧ Ǝɷɥɟɤɬɪɨɧɧɚɹ ɤɨɦɦɟɪɰɢɹƎɨɛɴɟɞɢɧɹɟɬ ɜ ɫɟɛɟ ɦɧɨɠɟɫɬɜɨ ɪɚɡɥɢɱɧɵɯ 
ɬɟɯɧɨɥɨɝɢɣ: 

Ɠ EDI (ɩɪɨɬɨɤɨɥ ɷɥɟɤɬɪɨɧɧɨɝɨ ɨɛɦɟɧɚ ɞɚɧɧɵɦɢ); 
Ɠ ɷɥɟɤɬɪɨɧɧɚɹ ɩɨɱɬɚ; 
Ɠ ɂɧɬɟɪɧɟɬ; 
Ɠ ɂɧɬɪɚɧɟɬ (ɨɛɦɟɧ ɢɧɮɨɪɦɚɰɢɟɣ ɜɧɭɬɪɢ ɤɨɦɩɚɧɢɢ); 
Ɠ ɗɤɫɬɪɚɧɟɬ (ɨɛɦɟɧ ɢɧɮɨɪɦɚɰɢɟɣ ɫ ɜɧɟɲɧɢɦ ɦɢɪɨɦ). 
ɇɚɢɛɨɥɟɟ ɪɚɡɜɢɬɨɣ ɢɧɮɨɪɦɚɰɢɨɧɧɨɣ ɬɟɯɧɨɥɨɝɢɟɣ, ɧɚ ɤɨɬɨɪɨɣ ɦɨɠɟɬ ɛɚɡɢɪɨɜɚɬɶɫɹ 

ɷɥɟɤɬɪɨɧɧɚɹ ɤɨɦɦɟɪɰɢɹ, ɫɱɢɬɚɟɬɫɹ ɩɪɨɬɨɤɨɥ ɷɥɟɤɬɪɨɧɧɨɝɨɨɛɦɟɧɚ ɞɚɧɧɵɦɢ – EDI (Electronic 
Data Interchange) – ɷɬɨ ɦɟɬɨɞ ɤɨɞɢɪɨɜɤɢ ɩɨɫɥɟɞɨɜɚɬɟɥɶɧɵɯ ɬɪɚɧɡɚɤɰɢɣ ɢ ɢɯ ɨɛɪɚɛɨɬɤɢ ɜ ШЧ-
ХТЧО ɪɟɠɢɦɟ. 
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Ʌɸɛɚɹ ɤɨɦɦɟɪɰɢɹ, ɜ ɬɨɦ ɱɢɫɥɟ ɢ ɷɥɟɤɬɪɨɧɧɚɹ ɤɨɦɦɟɪɰɢɹ ɜ ɂɧɬɟɪɧɟɬɟ, ɩɨɞɪɚɡɞɟɥɹɟɬɫɹ 
ɧɚ ɞɜɟ ɛɨɥɶɲɢɟ ɤɚɬɟɝɨɪɢɢ: 

1. business-to-consumer – B2C – Ǝɤɨɦɩɚɧɢɹ-ɩɨɬɪɟɛɢɬɟɥɶƎ; 
2. business-to-business – B2B – Ǝɤɨɦɩɚɧɢɹ-ɤɨɦɩɚɧɢɹƎ. 
Ɉɫɧɨɜɧɚɹ ɦɨɞɟɥɶ B2C-ɬɨɪɝɨɜɥɢ – ɷɬɨ ɪɨɡɧɢɱɧɵɟ ɂɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɵ. ȼɨ ɜɫɟɦ ɦɢɪɟ 

ɫɢɫɬɟɦɚ B2C ɹɜɥɹɟɬɫɹ ɪɚɡɜɢɬɨɣ ɫɬɪɭɤɬɭɪɨɣ ɭɞɨɜɥɟɬɜɨɪɟɧɢɟ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɫɩɪɨɫɚ. ȼ 
ɩɨɫɥɟɞɧɢɟ ɧɟɫɤɨɥɶɤɨ ɥɟɬ ɷɥɟɤɬɪɨɧɧɚɹ ɤɨɦɦɟɪɰɢɹ ɬɢɩɚ B2C ɜɨɲɥɚ ɜ ɧɨɜɵɣ ɷɬɚɩ ɫɜɨɟɝɨ 
ɪɚɡɜɢɬɢɹ. ɉɪɨɢɫɯɨɞɢɬ ɫɥɢɹɧɢɟ ɦɟɥɤɢɯ ɤɨɦɩɚɧɢɣ, ɞɭɛɥɢɪɭɸɳɢɯ ɞɪɭɝ ɞɪɭɝɚ ɩɨ ɚɫɫɨɪɬɢɦɟɧɬɭ 
ɩɪɟɞɥɚɝɚɟɦɵɯ ɬɨɜɚɪɨɜ, ɢɥɢ ɢɯ ɩɨɝɥɨɳɟɧɢɟ ɤɪɭɩɧɵɦɢ ɤɨɧɤɭɪɟɧɬɚɦɢ. 

Ɋɵɧɨɤ B2B ɛɵɥ ɫɨɡɞɚɧ ɫɩɟɰɢɚɥɶɧɨ ɞɥɹ ɨɪɝɚɧɢɡɚɰɢɣ ɫ ɰɟɥɶɸ ɩɨɞɞɟɪɠɤɢ 
ɜɡɚɢɦɨɞɟɣɫɬɜɢɹ ɦɟɠɞɭ ɤɨɦɩɚɧɢɹɦɢ ɢ ɢɯ ɩɨɫɬɚɜɳɢɤɚɦɢ, ɩɪɨɢɡɜɨɞɢɬɟɥɹɦɢ ɢ 
ɞɢɫɬɪɢɛɶɸɬɨɪɚɦɢ. ɗɬɨɬ ɪɵɧɨɤ ɨɬɤɪɵɜɚɟɬ ɧɚɦɧɨɝɨ ɛɨɥɟɟ ɲɢɪɨɤɢɟ ɜɨɡɦɨɠɧɨɫɬɢ, ɱɟɦ ɫɟɤɬɨɪ 
B2C-ɬɨɪɝɨɜɥɢ. 

ɗɥɟɤɬɪɨɧɧɵɟ ɚɭɤɰɢɨɧɵ ɹɜɥɹɸɬɫɹ ɱɚɫɬɶɸ ɧɨɜɨɝɨ ɬɢɩɚ ɪɵɧɤɨɜ – ɷɥɟɤɬɪɨɧɧɵɯ 
ɬɨɪɝɨɜɵɯ ɩɥɨɳɚɞɨɤ (ɗɌɉ), ɰɟɥɶɸ ɤɨɬɨɪɵɯ ɹɜɥɹɟɬɫɹ ɫɜɟɞɟɧɢɟ ɩɨɤɭɩɚɬɟɥɟɣ ɢ ɩɪɨɞɚɜɰɨɜ. 

Ɉɫɧɨɜɧɨɟ ɫɪɟɞɫɬɜɨ ɪɟɚɥɢɡɚɰɢɢ ɷɥɟɤɬɪɨɧɧɵɯ ɚɭɤɰɢɨɧɨɜ– ɂɧɬɟɪɧɟɬ. 
ɇɚ ɷɥɟɤɬɪɨɧɧɵɯ ɚɭɤɰɢɨɧɚɯ ɰɟɧɚ ɧɟ ɮɢɤɫɢɪɨɜɚɧɚ. ɂɫɬɨɱɧɢɤɢ ɞɨɯɨɞɨɜ ɨɧɥɚɣɧɨɜɵɯ, ɬɨ 

ɟɫɬɶ ɷɥɟɤɬɪɨɧɧɵɯ, ɚɭɤɰɢɨɧɨɜ – ɤɨɦɢɫɫɢɹ ɡɚ ɬɪɚɧɫɚɤɰɢɢ ɢ ɪɟɤɥɚɦɚ. ɗɬɨ ɞɨɫɬɚɬɨɱɧɨ 
ɩɟɪɫɩɟɤɬɢɜɧɚɹ ɫɮɟɪɚ ɷɥɟɤɬɪɨɧɧɨɣ ɤɨɦɦɟɪɰɢɢ. Ɇɧɨɝɢɟ ɤɨɦɩɚɧɢɢ 
ɢɫɩɨɥɶɡɭɸɬɷɥɟɤɬɪɨɧɧɵɟɚɭɤɰɢɨɧɵ ɜ ɤɚɱɟɫɬɜɟ ɢɧɫɬɪɭɦɟɧɬɚ ɦɚɪɤɟɬɢɧɝɨɜɨɣ ɨɰɟɧɤɢ, 
ɩɨɡɜɨɥɹɸɳɟɝɨ ɨɩɪɟɞɟɥɢɬɶ ɩɟɪɜɨɧɚɱɚɥɶɧɵɣ ɫɩɪɨɫ ɢ ɪɵɧɨɱɧɭɸ ɰɟɧɭ ɜ ɨɬɧɨɲɟɧɢɢ ɧɨɜɨɝɨ 
ɩɪɨɞɭɤɬɚ. 

ɂɧɬɟɪɧɟɬ-ɚɭɤɰɢɨɧɵ ɤɥɚɫɫɢɮɢɰɢɪɭɸɬɫɹ ɧɚ ɨɫɧɨɜɚɧɢɢ ɢɯ ɪɚɡɞɟɥɟɧɢɹ ɩɨ ɧɚɩɪɚɜɥɟɧɢɸ 
ɪɨɫɬɚ ɢɥɢ ɭɛɵɜɚɧɢɹ ɫɬɚɜɨɤ. 

ɋɬɚɜɤɢ ɦɨɝɭɬ ɭɜɟɥɢɱɢɜɚɬɶɫɹ ɨɬ ɦɢɧɢɦɚɥɶɧɨɣ ɞɨ ɦɚɤɫɢɦɚɥɶɧɨɣ ɢɥɢ, ɧɚɨɛɨɪɨɬ, 
ɭɦɟɧɶɲɚɬɶɫɹ ɨɬ ɩɟɪɜɨɧɚɱɚɥɶɧɨ ɦɚɤɫɢɦɚɥɶɧɨɣ ɞɨ ɨɩɪɟɞɟɥɹɟɦɨɣ ɧɟɤɢɦ ɫɩɨɫɨɛɨɦ 
ɜɵɢɝɪɵɲɧɨɣ ɦɢɧɢɦɚɥɶɧɨɣ. 

ȼ ɫɜɹɡɢ ɫ ɩɟɪɫɩɟɤɬɢɜɧɨɫɬɶɸ ɚɭɤɰɢɨɧɧɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɜ ɂɧɬɟɪɧɟɬ ɫɟɣɱɚɫ ɨɫɨɛɨɣ 
ɩɨɩɭɥɹɪɧɨɫɬɶɸ ɩɨɥɶɡɭɸɬɫɹ ɪɚɡɥɢɱɧɵɟ ɬɟɨɪɢɢ ɚɭɤɰɢɨɧɨɜ, ɤɨɬɨɪɵɟ ɫɬɚɧɨɜɹɬɫɹ ɨɞɧɢɦ ɢɡ 
ɧɚɢɛɨɥɟɟ ɦɨɞɧɵɯ ɪɚɡɞɟɥɨɜ ɷɤɨɧɨɦɢɱɟɫɤɢɣ ɧɚɭɤɢ. 
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