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ɂɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ ɜ ɷɤɨɧɨɦɢɤɟ ɢ ɭɩɪɚɜɥɟɧɢɢ.ɉɪɨɞɜɢɠɟɧɢɟ ɬɨɜɚɪɨɜ ɢ 

ɭɫɥɭɝ ɡɚɜɢɫɢɬ ɨɬ ɦɧɨɝɢɯ ɮɚɤɬɨɪɨɜ. ɂɡɭɱɟɧɢɟ ɯɚɪɚɤɬɟɪɢɫɬɢɤ ɩɨɬɪɟɛɢɬɟɥɟɣ ɦɨɠɟɬ ɩɨɞɫɤɚɡɚɬɶ 
ɧɚɢɥɭɱɲɢɣ ɫɩɨɫɨɛ ɫɜɹɡɢ ɫ ɧɢɦɢ. 

ɉɪɨɝɪɚɦɦɚ ɩɪɨɞɜɢɠɟɧɢɹ – ɷɬɨ ɢɧɫɬɪɭɦɟɧɬɵ, ɢɫɩɨɥɶɡɭɟɦɵɟ ɮɢɪɦɚɦɢ ɞɥɹ 
ɩɪɨɞɜɢɠɟɧɢɹ (ɪɟɤɥɚɦɚ, ɫɬɢɦɭɥɢɪɨɜɚɧɢɟ ɫɛɵɬɚ, ɩɟɪɫɨɧɚɥɶɧɵɟ ɩɪɨɞɚɠɢ ɢ ɫɜɹɡɢ ɫ 
ɨɛɳɟɫɬɜɟɧɧɨɫɬɶɸ). ɋɨɫɬɚɜɥɹɟɬɫɹ ɩɥɚɧ-ɝɪɚɮɢɤ ɪɚɛɨɬ, ɞɥɹ ɪɟɚɥɢɡɚɰɢɢ ɩɪɨɝɪɚɦɦɵ 
ɩɪɨɞɜɢɠɟɧɢɹ. ɗɬɨɬ ɩɥɚɧ ɱɟɬɤɨ ɨɩɪɟɞɟɥɹɟɬ ɤɬɨ, ɱɬɨ ɢ ɤɨɝɞɚ ɞɨɥɠɟɧ ɫɞɟɥɚɬɶ. 

ɉɪɢ ɜɵɛɨɪɟ ɫɩɨɫɨɛɨɜ ɩɪɨɞɜɢɠɟɧɢɹ ɩɪɨɞɭɤɬɚ, ɝɥɚɜɧɨɟ ɩɪɚɜɢɥɶɧɨ ɨɩɪɟɞɟɥɢɬɶ ɬɢɩ 
ɪɵɧɤɚ, ɧɚ ɤɨɬɨɪɨɦ ɜɵ ɪɚɛɨɬɚɟɬɟ. 

Ɋɟɤɥɚɦɚ – ɷɬɨ ɧɚɢɛɨɥɟɟ ɷɮɮɟɤɬɢɜɧɵɣ ɢɧɫɬɪɭɦɟɧɬ ɦɚɪɤɟɬɢɧɝɚ, ɤɨɬɨɪɵɣ ɢɧɮɨɪɦɢɪɭɟɬ 
ɩɨɬɪɟɛɢɬɟɥɟɣ ɨ ɩɪɨɞɭɤɬɟ ɢ ɟɝɨ ɫɜɨɣɫɬɜɚɯ. ɋɭɳɟɫɬɜɭɟɬ ɬɚɤɠɟ ɧɚɩɨɦɢɧɚɸɳɚɹ ɢ 
ɭɜɟɳɟɜɚɬɟɥɶɧɚɹ ɪɟɤɥɚɦɚ, ɤɨɬɨɪɚɹ ɧɚɩɨɦɢɧɚɟɬ ɩɨɬɪɟɛɢɬɟɥɹɦ ɨ ɩɪɨɞɭɤɬɟ ɢ ɭɛɟɠɞɚɟɬ ɢɯ 
ɤɭɩɢɬɶ ɢɦɟɧɧɨ ɪɟɤɥɚɦɢɪɭɟɦɵɣ ɩɪɨɞɭɤɬ. 

ɂɧɬɟɪɧɟɬ-ɦɚɪɤɟɬɢɧɝ ɫɚɦ ɩɨ ɫɟɛɟ ɫɥɨɠɧɵɣ ɩɪɨɰɟɫɫ. ɗɬɨɬ ɩɪɨɰɟɫɫ ɜɤɥɸɱɚɟɬ ɦɧɨɝɨ 
ɜɚɠɧɵɯ ɫɨɫɬɚɜɥɹɸɳɢɯ ɢ ɨɫɧɨɜ ɢ ɜɫɟ ɨɧɢ ɩɥɨɬɧɨ ɜɡɚɢɦɨɫɜɹɡɚɧɵ ɦɟɠɞɭ ɫɨɛɨɣ. Ʉɚɤ ɟɞɢɧɨɟ 
ɰɟɥɨɟ ɨɧɢ ɦɨɝɭɬ ɩɪɢɧɟɫɬɢ ɯɨɪɨɲɢɣ ɪɟɡɭɥɶɬɚɬ ɢ ɟɫɥɢ ɱɬɨ-ɬɨ ɭɩɭɫɬɢɬɶ, ɬɨ ɫɜɹɡɶ ɦɨɠɟɬ 
ɨɛɨɪɜɚɬɶɫɹ. əɞɪɨ ɢɧɬɟɪɧɟɬ-ɦɚɪɤɟɬɢɧɝɚ «ɂɇɌȿɊɇȿɌ», ɚ ɟɝɨ ɫɨɫɬɚɜɥɹɸɳɢɟ «ɉɟɪɫɨɧɚɥɶɧɵɣ 
ɛɪɟɧɞ», «ɐɟɥɟɜɚɹ ɚɭɞɢɬɨɪɢɹ», «Ⱥɜɬɨɦɚɬɢɡɚɰɢɹ». 

ɂ ɛɟɡɭɫɥɨɜɧɨ, ɞɜɢɠɭɳɟɣ ɫɢɥɨɣ ɷɥɟɤɬɪɨɧɧɨɣ ɤɨɦɦɟɪɰɢɟɣ ɹɜɥɹɟɬɫɹ ɞɟɥɨɜɨɣ ɦɚɪɤɟɬɢɧɝ. 
Ʉɨɪɩɨɪɚɰɢɢ, ɤɚɤ FordMotorCompany, Chevron, GeneralElectric ɢ ɞɪɭɝɢɟ ɤɨɦɩɚɧɢɢ ɜɥɨɠɢɥɢ 
ɦɢɥɥɢɨɧɵ ɞɨɥɥɚɪɨɜ ɜ ɫɨɡɞɚɧɢɟ ɚɜɬɨɦɚɬɢɡɢɪɨɜɚɧɧɵɯ ɤɨɪɩɨɪɚɬɢɜɧɵɯ ɫɢɫɬɟɦ ɩɪɨɞɚɠ. 

ɋɭɳɟɫɬɜɭɸɬ ɬɚɤɠɟ «ɦɢɤɪɨɫɚɣɬɵ»- ɷɬɨ ɫɩɟɰɢɚɥɢɡɢɪɨɜɚɧɧɵɟ ɫɚɣɬɵ, ɤɨɬɨɪɵɟ 
ɢɫɩɨɥɶɡɭɸɬɫɹ ɞɥɹ ɩɪɨɜɟɞɟɧɢɣ ɪɚɡɥɢɱɧɵɯ ɜɢɞɨɜ ɦɟɪɨɩɪɢɹɬɢɣ. Ɇɧɨɝɢɟ ɢɡ ɧɢɯ ɢɫɩɨɥɶɡɭɸɬ 
«ɦɢɤɪɨɫɚɣɬɵ» ɞɥɹ ɩɪɨɞɜɢɠɟɧɢɹ ɧɨɜɵɯ ɬɨɜɚɪɨɜ, ɞɥɹ ɩɪɟɞɨɫɬɚɜɥɟɧɢɢ ɢɧɮɨɪɦɚɰɢɢ ɞɥɹ 
ɪɚɡɥɢɱɧɵɯ ɋɆɂ, ɞɥɹ ɩɪɨɜɟɞɟɧɢɹ ɪɚɡɥɢɱɧɵɯ ɤɨɧɤɭɪɫɨɜ. 

Ⱦɥɹ ɷɮɮɟɤɬɢɜɧɨɣ ɪɚɛɨɬɵ, ɜ ɢɧɬɟɪɧɟɬ-ɦɚɪɤɟɬɢɧɝɟ ɢɫɩɨɥɶɡɭɸɬɫɹ ɪɚɡɥɢɱɧɵɟ 
ɢɧɫɬɪɭɦɟɧɬɵ, ɤ ɤɨɬɨɪɵɦ ɨɬɧɨɫɹɬɫɹ: 



ɂɧɮɨɪɦɚɰɢɨɧɧɵɟ  ɬɟɯɧɨɥɨɝɢɢ ɜ ɭɩɪɚɜɥɟɧɢɢ ɩɟɪɫɨɧɚɥɨɦ 
 

 188 

1.- ɢɫɫɥɟɞɨɜɚɧɢɟ ɪɵɧɤɚ, 
2.- ɢɫɫɥɟɞɨɜɚɧɢɟ ɤɨɧɤɭɪɟɧɬɨɜ, 
3.- ɢɡɭɱɟɧɢɟ ɩɨɤɭɩɚɬɟɥɟɣ, 
4.- ɷɮɮɟɤɬɢɜɧɨɟ ɫɟɪɜɢɫɧɨɟ ɨɛɫɥɭɠɢɜɚɧɢɟ, 
5.- ɜɡɚɢɦɨɨɬɧɨɲɟɧɢɹ ɫ ɤɥɢɟɧɬɚɦɢ ɢ ɩɚɪɬɧɺɪɚɦɢ, 
6.- ɨɩɥɚɬɚ ɬɨɜɚɪɨɜ ɱɟɪɟɡ ɫɟɬɢ ɢɧɬɟɪɧɟɬ, 
7.- ɩɪɨɜɟɞɟɧɢɟ ɪɟɤɥɚɦɧɵɯ ɦɟɪɨɩɪɢɹɬɢɣ, 
8.- ɫɬɢɦɭɥɢɪɨɜɚɧɢɟ ɫɛɵɬɚ ɬɨɜɚɪɨɜ ɢ ɭɫɥɭɝ, 
9.- ɛɪɟɧɞɢɪɨɜɚɧɢɟ, 
10.- PR 
ɂɫɯɨɞɹ ɢɡ ɷɬɢɯ ɢɧɫɬɪɭɦɟɧɬɨɜ ɢɫɩɨɥɶɡɭɸɬɫɹ ɪɚɡɥɢɱɧɵɟ ɭɫɥɭɝɢ ɩɨ ɢɧɬɟɪɧɟɬ-

ɦɚɪɤɟɬɢɧɝɭ. ɇɚɢɛɨɥɟɟ ɪɚɫɩɪɨɫɬɪɚɧɟɧɧɵɦɢ ɭɫɥɭɝɚɦɢ ɫɱɢɬɚɸɬɫɹ: ɛɚɧɧɟɪɧɚɹ ɪɟɤɥɚɦɚ, 
ɤɨɧɬɟɤɫɬɧɚɹ ɪɟɤɥɚɦɚ, SEO ɢ SMM. ɉɪɢ ɢɫɩɨɥɶɡɨɜɚɧɢɢ ɛɚɧɧɟɪɧɨɣ ɪɟɤɥɚɦɵ ɧɟɨɛɯɨɞɢɦɨ 
ɩɪɚɜɢɥɶɧɨ ɩɨɞɨɛɪɚɬɶ ɩɥɨɳɚɞɤɭ ɢ ɮɨɪɦɚɬ ɛɚɧɧɟɪɚ. ɉɥɨɳɚɞɤɚ ɞɨɥɠɧɚ ɧɚɯɨɞɢɬɶɫɹ ɜ ɬɨɦ 
ɦɟɫɬɟ, ɝɞɟ ɩɪɨɯɨɞɢɬ ɛɨɥɶɲɨɟ ɤɨɥɢɱɟɫɬɜɨ ɱɟɥɨɜɟɤ. ɗɬɨ ɩɨɡɜɨɥɢɬ ɩɨɜɵɫɢɬɶ ɭɡɧɚɜɚɟɦɨɫɬɶ 
ɬɨɜɚɪɚ (ɛɪɟɧɞɚ). Ʉɨɧɬɟɤɫɬɧɚɹ ɪɟɤɥɚɦɚ ɦɨɠɟɬ ɩɨɜɵɫɢɬɶ ɩɪɨɞɚɠɢ. 

Ʉɚɠɞɨɦɭ ɫɚɣɬɭ ɧɟɨɛɯɨɞɢɦɨ ɢ ɜɚɠɧɨ ɧɚɯɨɞɢɬɶɫɹ ɜ «ɬɨɩɟ», ɱɬɨɛɵ ɤɚɤ ɦɨɠɧɨ ɛɨɥɶɲɚɹ 
ɱɚɫɬɶ ɚɭɞɢɬɨɪɢɢ ɫɦɨɝɥɚ ɩɨɫɟɬɢɬɶ ɟɝɨ. Ⱦɥɹ ɷɬɨɝɨ ɡɚɱɚɫɬɭɸ ɢɫɩɨɥɶɡɭɸɬ SEO-ɩɪɨɞɜɢɠɟɧɢɟ. 
SMM-ɩɪɨɞɜɢɠɟɧɢɟ ɩɨɡɜɨɥɹɟɬ ɪɚɫɲɢɪɢɬɶ ɜɨɡɦɨɠɧɨɫɬɢ ɮɢɪɦɵ, ɜɵɯɨɞɨɦ ɢɧɮɨɪɦɚɰɢɢ ɜ 
ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɢ ɫɨɨɛɳɟɫɬɜɚ. 

SEO — searchengineoptimization ɢɥɢ ɩɨɢɫɤɨɜɚɹ ɨɩɬɢɦɢɡɚɰɢɹ – ɷɬɨ ɫɨɜɨɤɭɩɧɨɫɬɶ ɦɟɪ 
ɞɥɹ ɩɨɜɵɲɟɧɢɹ ɩɨɡɢɰɢɣ ɫɚɣɬɚ. Ʉɚɤ ɩɪɚɜɢɥɨ, ɱɟɦ ɜɵɲɟ ɩɨɡɢɰɢɹ ɫɚɣɬɚ, ɬɟɦ ɛɨɥɶɲɟ 
ɡɚɢɧɬɟɪɟɫɨɜɚɧɧɵɯ ɩɨɫɟɬɢɬɟɥɟɣ ɡɚɯɨɞɹɬ ɬɭɞɚ. 

ɋɭɬɶ ɜ ɬɨɦ, ɱɬɨ ɫ ɟɟ ɩɨɦɨɳɶɸ ɜɵ ɩɨɥɭɱɚɟɬɟ ɥɸɞɟɣ, ɤɨɬɨɪɵɟ ɭɠɟ ɢɳɭɬ ɜ ɂɧɬɟɪɧɟɬɟ 
ɜɚɲɢ ɬɨɜɚɪɵ ɢɥɢ ɭɫɥɭɝɢ. ɗɬɨ ɧɚɡɵɜɚɟɬɫɹ «ɜɯɨɞɹɳɢɦ ɦɚɪɤɟɬɢɧɝɨɦ». ȼ ɬɨ ɜɪɟɦɹ ɤɚɤ 
«ɢɫɯɨɞɹɳɢɣ» ɦɚɪɤɟɬɢɧɝ ɨɛɪɚɳɚɟɬɫɹ ɤ ɲɢɪɨɤɨɣ ɚɭɞɢɬɨɪɢɢ, ɦɨɠɟɬ ɛɵɬɶ, ɛɨɥɶɲɟɣ ɱɚɫɬɢ 
ɤɨɬɨɪɨɣ ɜɨɜɫɟ ɧɟ ɬɪɟɛɭɟɬɫɹ ɜɚɲɚ ɩɨɦɨɳɶ, ɜɯɨɞɹɳɢɣ ɦɚɪɤɟɬɢɧɝ ɫɨɟɞɢɧɹɟɬ ɜɚɫ ɬɨɥɶɤɨ ɬɟɦɢ ɫ 
ɥɸɞɶɦɢ, ɤɨɬɨɪɵɟ ɫɚɦɢ ɪɚɡɵɫɤɢɜɚɸɬ ɜɚɫ. ȼɨɬ ɩɨɱɟɦɭ SEO ɦɚɪɤɟɬɢɧɝ ɫɨɡɞɚɟɬ ɜɯɨɞɹɳɢɣ ɩɨɬɨɤ 
ɩɨɫɟɬɢɬɟɥɟɣ, ɤɨɬɨɪɵɟ ɫ ɛɨɥɶɲɨɣ ɜɟɪɨɹɬɧɨɫɬɶɸ ɩɪɟɜɪɚɳɚɸɬɫɹ ɜ ɩɨɤɭɩɚɬɟɥɟɣ.  
Ʉɥɸɱɨɦ ɤ ɜɯɨɞɹɳɟɦɭ ɦɚɪɤɟɬɢɧɝɭ ɹɜɥɹɸɬɫɹ ɦɨɳɧɵɟ SEO ɤɚɦɩɚɧɢɢ, ɤɨɬɨɪɵɟ ɩɨɡɜɨɥɹɬ 
ɩɨɤɭɩɚɬɟɥɹɦ ɧɚɣɬɢ ɜɚɫ ɩɪɟɠɞɟ, ɱɟɦ ɜɚɲɢɯ ɤɨɧɤɭɪɟɧɬɨɜ. 

Ʉɨɧɬɟɤɫɬɧɚɹ ɪɟɤɥɚɦɚ 
Ʉɨɧɬɟɤɫɬɧɚɹ ɪɟɤɥɚɦɚ- ɷɬɨ ɨɱɟɧɶ ɷɮɮɟɤɬɢɜɧɵɣ ɢɧɫɬɪɭɦɟɧɬ ɦɚɪɤɟɬɢɧɝɚ ɞɥɹ ɫɜɹɡɢ ɫ 

ɤɥɢɟɧɬɚɦɢ, ɤɨɬɨɪɵɟ ɢɳɭɬ ɬɨɜɚɪɵ ɜ ɢɧɬɟɪɧɟɬɟ. ɍ ɤɨɧɬɟɤɫɬɧɨɣ ɪɟɤɥɚɦɵ ɛɨɥɶɲɨɣ ɨɬɤɥɢɤ 
ɩɨɫɟɬɢɬɟɥɟɣ, ɚ ɷɬɨ ɷɮɮɟɤɬɢɜɧɨ ɞɥɹ ɢɧɬɟɪɧɟɬ-ɪɟɤɥɚɦɵ. ɗɬɨ ɧɨɜɚɹ ɜɨɡɦɨɠɧɨɫɬɶ ɞɥɹ 
ɪɟɤɥɚɦɨɞɚɬɟɥɹ ɞɟɦɨɧɫɬɪɢɪɨɜɚɬɶ ɪɟɤɥɚɦɧɨɟ ɫɨɨɛɳɟɧɢɟ , ɡɚɢɧɬɟɪɟɫɨɜɚɧɧɵɦ ɫɟɝɦɟɧɬɚɦ 
ɰɟɥɟɜɨɣ ɚɭɞɢɬɨɪɢɢ. Ʉɨɧɬɟɤɫɬɧɚɹ ɪɟɤɥɚɦɚ ɞɟɣɫɬɜɭɟɬ ɬɳɚɬɟɥɶɧɨ ɢ ɨɬɨɛɪɚɠɚɟɬ ɥɢɲɶ ɬɟ 
ɢɧɬɟɪɧɟɬ-ɫɬɪɚɧɢɰɵ , ɤɨɬɨɪɵɟ ɢɧɬɟɪɟɫɭɸɬ ɩɨɫɟɬɢɬɟɥɟɣ. Ⱦɥɹ ɪɟɤɥɚɦɧɨɝɨ ɦɚɬɟɪɢɚɥɚ 
ɢɫɩɨɥɶɡɭɟɬɫɹ ɩɪɢɧɰɢɩ ɤɥɸɱɟɜɵɯ ɮɪɚɡ. Ȼɥɚɝɨɞɚɪɹ ɷɬɨɦɭ ɩɪɢɧɰɢɩɭ, ɤɨɧɬɟɤɫɬɧɚɹ ɪɟɤɥɚɦɚ 
ɜɵɪɚɠɚɟɬ ɜɡɚɢɦɧɵɟ ɢɧɬɟɪɟɫɵ ɪɟɤɥɚɦɨɞɚɬɟɥɹ ɢ ɩɨɬɪɟɛɢɬɟɥɹ. 

SMO Ɇɚɪɤɟɬɢɧɝ 
SMO — socialmedia optimization ɢɥɢ ɩɪɨɞɜɢɠɟɧɢɟ ɜ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɹɯ. ȼ ɦɢɪɟ 

ɧɚɫɱɢɬɵɜɚɟɬɫɹ ɛɨɥɟɟ 800 ɦɢɥɥɢɨɧɨɜ ɩɨɥɶɡɨɜɚɬɟɥɟɣ FКМОЛШШФ, ɛɨɥɟɟ 200 ɦɢɥɥɢɨɧɨɜ 
ɩɨɥɶɡɨɜɚɬɟɥɟɣ TаТЭЭОЫ ɢ ɛɨɥɟɟ 100 ɦɢɥɥɢɨɧɨɜ ɩɨɥɶɡɨɜɚɬɟɥɟɣ GШШРХО+. ȼ Ɋɨɫɫɢɢ, ɤɪɨɦɟ ɬɨɝɨ, 
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ɨɱɟɧɶ ɩɨɩɭɥɹɪɧɵ ɫɨɰɢɚɥɶɧɵɟ ɝɢɝɚɧɬɵ ȼɄɨɧɬɚɤɬɟ ɢ Ɉɞɧɨɤɥɚɫɫɧɢɤɢ. ɉɨɧɹɬɧɨ, ɱɬɨ 
ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɩɨɡɜɨɥɹɸɬ ɪɚɡɨɦ ɨɯɜɚɬɢɬɶ ɨɝɪɨɦɧɭɸ ɚɭɞɢɬɨɪɢɸ. ɇɢ ɨɞɢɧ ɫɚɣɬ ɜ ɂɧɬɟɪɧɟɬɟ 
ɧɟ ɢɦɟɟɬ ɬɚɤɨɣ ɩɨɫɟɳɚɟɦɨɫɬɢ. ɂ ɜɫɟ ɩɨɥɶɡɨɜɚɬɟɥɢ ɫɨɰɫɟɬɟɣ ɢɫɩɨɥɶɡɭɸɬ ɫɨɰɢɚɥɶɧɵɟ ɦɟɞɢɚ 
ɧɟ ɬɨɥɶɤɨ ɞɥɹ ɨɛɳɟɧɢɹ, ɧɨ ɢ ɞɥɹ ɩɨɢɫɤɚ ɬɨɜɚɪɨɜ ɢ ɭɫɥɭɝ, ɬ. ɤ. ɢɦ ɭɞɨɛɧɨ ɩɨɥɭɱɚɬɶ ɜɫɟ ɜɧɭɬɪɢ 
ɫɜɨɟɣ ɫɨɰɫɟɬɢ. ɉɨɥɶɡɨɜɚɬɟɥɶ ɦɨɠɟɬ ɦɨɦɟɧɬɚɥɶɧɨ ɩɨɞɟɥɢɬɶɫɹ ɩɨɧɪɚɜɢɜɲɢɦɫɹ ɫɨɨɛɳɟɧɢɟɦ 
ɢɥɢ ɬɨɜɚɪɨɦ ɫɨ ɜɫɟɦɢ ɫɜɨɢɦɢ ɞɪɭɡɶɹɦɢ, ɩɨɷɬɨɦɭ ɢɧɮɨɪɦɚɰɢɹ ɜ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɹɯ 
ɪɚɫɩɪɨɫɬɪɚɧɹɟɬɫɹ ɤɚɤ ɫɧɟɠɧɚɹ ɥɚɜɢɧɚ. ɋɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɨɱɟɧɶ ɰɟɧɧɵ, ɩɨɬɨɦɭ ɱɬɨ 
ɩɨɤɭɩɚɬɟɥɢ ɪɟɤɨɦɟɧɞɭɸɬ ɜɚɫ ɫɜɨɢɦ ɞɪɭɡɶɹɦ. ɉɨɷɬɨɦɭ ɧɨɜɵɟ ɤɥɢɟɧɬɵ ɨɬɧɨɫɹɬɫɹ ɤ ɜɚɦ ɫ 
ɝɨɪɚɡɞɨ ɛɨɥɶɲɢɦ ɞɨɜɟɪɢɟɦ ɢ ɬɟɦ ɜɵɲɟ ɩɪɨɰɟɧɬ ɤɨɧɜɟɪɫɢɢ. 
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Work is devoted to types of goods promotion consumer goods on the market. The main 

attention is paid to the study advertising and sales promotion. Presented classification and 
exhaustive description of all existing facilities sales promotion: 1) trade, personal selling, and 2) 
using advertising media, and 3) promotion.4) sponsorship; 

 
ɂɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ ɜ ɷɤɨɧɨɦɢɤɟ ɢ ɭɩɪɚɜɥɟɧɢɢ ɉɪɨɞɜɢɠɟɧɢɟ ɬɨɜɚɪɚ – 

ɷɬɨ ɪɚɡɥɢɱɧɵɟ ɦɟɪɨɩɪɢɹɬɢɹ, ɧɚɩɪɚɜɥɟɧɧɵɟ ɧɚ ɩɨɜɵɲɟɧɢɟ ɷɮɮɟɤɬɢɜɧɨɫɬɢ ɩɪɨɞɚɠ ɱɟɪɟɡ 
ɪɚɡɥɢɱɧɵɟ ɤɨɦɦɭɧɢɤɚɬɢɜɧɵɟ ɦɟɬɨɞɵ. ɉɪɨɞɜɢɠɟɧɢɟ ɬɨɜɚɪɚ ɤɚɤ ɧɟɨɬɴɟɦɥɟɦɚɹ ɱɚɫɬɶ 
ɦɚɪɤɟɬɢɧɝɚ: 

- ɪɚɡɜɢɬɢɟ ɩɨɥɢɬɢɤɢ ɜ ɡɨɧɟ ɫɬɢɦɭɥɢɪɨɜɚɧɢɹ ɫɛɵɬɚ, 
- ɭɩɪɚɜɥɟɧɢɟ ɢ ɩɥɚɧɢɪɨɜɚɧɢɟ ɢɧɫɬɪɭɦɟɧɬɚɦɢ ɜɨɡɞɟɣɫɬɜɢɹ ɫɛɵɬɚ (ɩɪɨɞɚɠɚ ɩɨ 

ɩɪɟɞɜɚɪɢɬɟɥɶɧɵɦ ɡɚɤɚɡɚɦ, ɪɟɤɥɚɦɧɨ-ɢɧɮɨɪɦɚɰɢɨɧɧɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ, ɢɫɤɭɫɫɬɜɨ ɫɛɵɬɚ, 
ɭɩɚɤɨɜɨɱɧɨɟ ɞɟɥɨ); 

-ɢɫɫɥɟɞɨɜɚɧɢɟ ɩɪɨɞɚɠ, ɭɩɪɚɜɥɟɧɢɟ ɞɟɹɬɟɥɶɧɨɫɬɢ ɬɨɪɝɨɜɵɯ ɚɝɟɧɬɨɜ; 
- ɨɩɪɟɞɟɥɟɧɢɟ ɜɚɠɧɵɯ ɡɚɞɚɱ ɪɟɤɥɚɦɵ ɢ ɪɟɤɥɚɦɢɪɨɜɚɧɢɟ ɢɯ ɞɟɹɬɟɥɶɧɨɫɬɢ; 


