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ɨɱɟɧɶ ɩɨɩɭɥɹɪɧɵ ɫɨɰɢɚɥɶɧɵɟ ɝɢɝɚɧɬɵ ȼɄɨɧɬɚɤɬɟ ɢ Ɉɞɧɨɤɥɚɫɫɧɢɤɢ. ɉɨɧɹɬɧɨ, ɱɬɨ 
ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɩɨɡɜɨɥɹɸɬ ɪɚɡɨɦ ɨɯɜɚɬɢɬɶ ɨɝɪɨɦɧɭɸ ɚɭɞɢɬɨɪɢɸ. ɇɢ ɨɞɢɧ ɫɚɣɬ ɜ ɂɧɬɟɪɧɟɬɟ 
ɧɟ ɢɦɟɟɬ ɬɚɤɨɣ ɩɨɫɟɳɚɟɦɨɫɬɢ. ɂ ɜɫɟ ɩɨɥɶɡɨɜɚɬɟɥɢ ɫɨɰɫɟɬɟɣ ɢɫɩɨɥɶɡɭɸɬ ɫɨɰɢɚɥɶɧɵɟ ɦɟɞɢɚ 
ɧɟ ɬɨɥɶɤɨ ɞɥɹ ɨɛɳɟɧɢɹ, ɧɨ ɢ ɞɥɹ ɩɨɢɫɤɚ ɬɨɜɚɪɨɜ ɢ ɭɫɥɭɝ, ɬ. ɤ. ɢɦ ɭɞɨɛɧɨ ɩɨɥɭɱɚɬɶ ɜɫɟ ɜɧɭɬɪɢ 
ɫɜɨɟɣ ɫɨɰɫɟɬɢ. ɉɨɥɶɡɨɜɚɬɟɥɶ ɦɨɠɟɬ ɦɨɦɟɧɬɚɥɶɧɨ ɩɨɞɟɥɢɬɶɫɹ ɩɨɧɪɚɜɢɜɲɢɦɫɹ ɫɨɨɛɳɟɧɢɟɦ 
ɢɥɢ ɬɨɜɚɪɨɦ ɫɨ ɜɫɟɦɢ ɫɜɨɢɦɢ ɞɪɭɡɶɹɦɢ, ɩɨɷɬɨɦɭ ɢɧɮɨɪɦɚɰɢɹ ɜ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɹɯ 
ɪɚɫɩɪɨɫɬɪɚɧɹɟɬɫɹ ɤɚɤ ɫɧɟɠɧɚɹ ɥɚɜɢɧɚ. ɋɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɨɱɟɧɶ ɰɟɧɧɵ, ɩɨɬɨɦɭ ɱɬɨ 
ɩɨɤɭɩɚɬɟɥɢ ɪɟɤɨɦɟɧɞɭɸɬ ɜɚɫ ɫɜɨɢɦ ɞɪɭɡɶɹɦ. ɉɨɷɬɨɦɭ ɧɨɜɵɟ ɤɥɢɟɧɬɵ ɨɬɧɨɫɹɬɫɹ ɤ ɜɚɦ ɫ 
ɝɨɪɚɡɞɨ ɛɨɥɶɲɢɦ ɞɨɜɟɪɢɟɦ ɢ ɬɟɦ ɜɵɲɟ ɩɪɨɰɟɧɬ ɤɨɧɜɟɪɫɢɢ. 
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ɂɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ ɜ ɷɤɨɧɨɦɢɤɟ ɢ ɭɩɪɚɜɥɟɧɢɢ ɉɪɨɞɜɢɠɟɧɢɟ ɬɨɜɚɪɚ – 

ɷɬɨ ɪɚɡɥɢɱɧɵɟ ɦɟɪɨɩɪɢɹɬɢɹ, ɧɚɩɪɚɜɥɟɧɧɵɟ ɧɚ ɩɨɜɵɲɟɧɢɟ ɷɮɮɟɤɬɢɜɧɨɫɬɢ ɩɪɨɞɚɠ ɱɟɪɟɡ 
ɪɚɡɥɢɱɧɵɟ ɤɨɦɦɭɧɢɤɚɬɢɜɧɵɟ ɦɟɬɨɞɵ. ɉɪɨɞɜɢɠɟɧɢɟ ɬɨɜɚɪɚ ɤɚɤ ɧɟɨɬɴɟɦɥɟɦɚɹ ɱɚɫɬɶ 
ɦɚɪɤɟɬɢɧɝɚ: 

- ɪɚɡɜɢɬɢɟ ɩɨɥɢɬɢɤɢ ɜ ɡɨɧɟ ɫɬɢɦɭɥɢɪɨɜɚɧɢɹ ɫɛɵɬɚ, 
- ɭɩɪɚɜɥɟɧɢɟ ɢ ɩɥɚɧɢɪɨɜɚɧɢɟ ɢɧɫɬɪɭɦɟɧɬɚɦɢ ɜɨɡɞɟɣɫɬɜɢɹ ɫɛɵɬɚ (ɩɪɨɞɚɠɚ ɩɨ 

ɩɪɟɞɜɚɪɢɬɟɥɶɧɵɦ ɡɚɤɚɡɚɦ, ɪɟɤɥɚɦɧɨ-ɢɧɮɨɪɦɚɰɢɨɧɧɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ, ɢɫɤɭɫɫɬɜɨ ɫɛɵɬɚ, 
ɭɩɚɤɨɜɨɱɧɨɟ ɞɟɥɨ); 

-ɢɫɫɥɟɞɨɜɚɧɢɟ ɩɪɨɞɚɠ, ɭɩɪɚɜɥɟɧɢɟ ɞɟɹɬɟɥɶɧɨɫɬɢ ɬɨɪɝɨɜɵɯ ɚɝɟɧɬɨɜ; 
- ɨɩɪɟɞɟɥɟɧɢɟ ɜɚɠɧɵɯ ɡɚɞɚɱ ɪɟɤɥɚɦɵ ɢ ɪɟɤɥɚɦɢɪɨɜɚɧɢɟ ɢɯ ɞɟɹɬɟɥɶɧɨɫɬɢ; 
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- ɩɨɞɛɨɪ ɫɪɟɞɫɬɜ ɩɟɪɟɞɚɱɢ ɪɟɤɥɚɦɵ (ɪɚɞɢɨ, ɬɟɥɟɜɢɞɟɧɢɟ, ɢɧɬɟɪɧɟɬ, ɩɟɱɚɬɶ, ɚɭɞɢɨ ɢ 
ɬ.ɩ.) ɢ ɪɟɝɭɥɢɪɨɜɚɧɢɟ ɪɚɛɨɬɵ ɜ ɷɬɨɣ ɨɛɥɚɫɬɢ; 

- ɧɚɥɚɠɢɜɚɧɢɟ ɢ ɭɫɬɚɧɨɜɥɟɧɢɟ ɫɨ ɋɆɂ ɤɨɧɬɚɤɬɵ, ɫ ɪɟɤɥɚɦɧɵɦɢ ɚɝɟɧɬɫɬɜɚɦɢ; 
ɪɚɡɪɚɛɨɬɤɚ ɧɨɜɵɯ ɨɛɪɚɡɰɨɜ ɢ ɜɵɫɬɚɜɨɱɧɵɯ ɦɚɬɟɪɢɚɥɨɜ; 

- ɨɫɭɳɟɫɬɜɥɟɧɢɟ ɫ ɩɨɦɨɳɶɸ ɪɟɤɥɚɦɵ ɬɨɜɚɪɵ ɤɨɦɩɚɧɢɢ, ɩɪɢɜɥɟɱɟɧɢɟ ɩɨɤɭɩɚɬɟɥɟɣ; 
Ɏɭɧɤɰɢɹ ɩɪɨɞɜɢɠɟɧɢɹ ɬɨɜɚɪɚ ɢɦɟɟɬ ɪɹɞ ɫɜɨɢɯ ɩɨɞɮɭɧɤɰɢɣ ɷɬɨ: 
1) ɬɨɪɝɨɜɥɹ, ɩɟɪɫɨɧɚɥɶɧɚɹ ɩɪɨɞɚɠɚ; 
2) ɪɟɤɥɚɦɚ ɫ ɢɫɩɨɥɶɡɨɜɚɧɢɟɦ ɫɪɟɞɫɬɜ ɦɚɫɫɨɜɨɣ ɢɧɮɨɪɦɚɰɢɢ; 
3) ɫɬɢɦɭɥɢɪɨɜɚɧɢɟ ɫɛɵɬɚ; 
4) ɫɩɨɧɫɨɪɫɬɜɨ; 
ȼɫɟ ɷɬɢ ɩɨɞɮɭɧɤɰɢɢ ɜɦɟɫɬɟ ɫɨɫɬɚɜɥɹɸɬ ɫɬɪɭɤɬɭɪɭ ɩɪɨɞɜɢɠɟɧɢɹ. 
Ɍɨɪɝɨɜɥɹ, ɩɟɪɫɨɧɚɥɶɧɚɹ ɩɪɨɞɚɠɚ. 
ɑɬɨɛɵ ɤɚɤ-ɬɨ ɨɩɪɚɜɞɚɬɶ ɦɚɬɟɪɢɚɥɶɧɵɟ ɡɚɬɪɚɬɵ ɧɚ ɩɪɨɢɡɜɨɞɫɬɜɨ ɢ ɩɪɨɞɜɢɠɟɧɢɸ 

ɬɨɜɚɪɚ ɤɪɭɩɧɵɦ ɩɨɫɬɚɜɳɢɤɚɦ ɩɪɨɞɭɤɰɢɢ ɧɭɠɧɨ ɡɚɤɥɸɱɚɬɶ ɞɨɝɨɜɨɪ ɫ ɞɢɥɟɪɚɦɢ ɧɚ ɩɨɫɬɚɜɤɭ 
ɬɨɜɚɪɚ. Ɍɨɥɶɤɨ ɟɫɥɢ ɤɨɦɩɚɧɢɹ ɯɨɱɟɬ ɫɛɵɬɶ ɫɜɨɢ ɬɨɜɚɪɵ ɩɨ ɩɨɱɬɨɜɵɦ ɡɚɤɚɡɚɦ, ɬɨɝɞɚ 
ɩɟɪɫɨɧɚɥɶɧɚɹ ɩɪɨɞɚɠɚ ɛɭɞɟɬ ɹɜɥɹɬɶɫɹ ɤɥɸɱɟɜɵɦ ɷɥɟɦɟɧɬɨɦ ɩɪɨɞɜɢɠɟɧɢɹ ɩɪɨɞɭɤɬɚ. Ⱦɨɝɨɜɨɪ 
ɢ ɭɫɥɨɜɢɹ ɩɪɨɞɚɠɢ ɨɝɨɜɚɪɢɜɚɸɬɫɹ ɢ ɡɚɤɥɸɱɚɸɬɫɹ ɩɪɢ ɩɟɪɫɨɧɚɥɶɧɨɣ ɩɪɨɞɚɠɟ. 

ɑɬɨɛɵ ɡɚɤɥɸɱɢɬɶ ɧɨɜɵɣ, ɜɵɝɨɞɧɵɣ ɤɨɧɬɪɚɤɬ ɫ ɧɨɜɵɦɢ ɞɢɥɟɪɚɦɢ ɩɟɪɫɨɧɚɥɶɧɵɣ 
ɩɪɨɞɚɜɟɰ ɞɨɥɠɟɧ ɩɪɨɢɧɮɨɪɦɢɪɨɜɚɬɶ ɩɨɤɭɩɚɬɟɥɹ ɨ ɬɨɜɚɪɟ, ɫɜɨɣɫɬɜɚɯ, ɰɟɧɟ ɢ ɩɪɨɱɟɟ ;ɨɧ 
ɞɨɥɠɟɧ ɭɛɟɞɢɬɶ ɩɨɤɭɩɚɬɟɥɹ, ɱɬɨ ɞɚɧɧɵɣ ɬɨɜɚɪ ɥɭɱɲɟ ɢ ɱɬɨ ɩɨɤɭɩɚɬɟɥɶ ɞɨɥɠɟɧ ɫɞɟɥɚɬɶ 
ɩɪɚɜɢɥɶɧɵɣ ɜɵɛɨɪ; ɬɚɤɠɟ ɨɬɜɟɬɢɬɶ ɧɚ ɜɨɩɪɨɫɵ ɤɚɫɚɸɳɢɟɫɹ ɬɨɜɚɪɚ ɢ ɩɪɨɞɟɦɨɧɫɬɪɢɪɨɜɚɬɶ 
ɬɨɜɚɪ; ɡɚɤɥɸɱɚɬɶ ɞɨɝɨɜɨɪɚ ɤɭɥɢ ɢ ɩɪɨɞɚɠɢ ɢ ɨɛɟɫɩɟɱɢɬɶ ɫɜɨɸ ɤɨɦɩɚɧɢɸ ɧɟɨɛɯɨɞɢɦɨɣ 
ɢɧɮɨɪɦɚɰɢɣ ɜ ɫɜɨɟɦ ɪɚɣɨɧɟ. 

Ɋɟɤɥɚɦɚ ɜ ɋɆɂ 
ɋɆɂ –ɩɨɜɫɟɞɧɟɜɧɚɹ ɩɪɚɤɬɢɤɚ ɫɛɨɪɚ ɫɪɟɞɫɬɜ ɦɚɫɫɨɜɨɣ ɢɧɮɨɪɦɚɰɢɢ ɞɥɹ 

ɩɪɟɞɨɫɬɚɜɥɟɧɢɢ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɢ ɢɧɮɨɪɦɚɰɢɢ ɧɚ ɰɟɥɟɜɭɸ ɚɭɞɢɬɨɪɢɸ. 
1) ɐɟɥɶ ɦɚɪɤɟɬɢɧɝɚ ɡɚɧɢɦɚɬɶɫɹ ɪɟɤɥɚɦɨɣ, ɰɟɥɶ ɤɨɬɨɪɨɣ ɩɪɨɞɚɜɚɬɶ ɬɨɜɚɪɵ ɢ ɭɫɥɭɝɢ ɞɥɹ 

ɬɟɯ, ɤɬɨ ɠɟɥɚɟɬ ɚɮɢɲɢɪɨɜɚɬɶ ɨɛɳɟɫɬɜɟɧɧɵɟ ɭɫɥɭɝɢ. ɇɨ ɪɟɤɥɚɦɨɞɚɬɟɥɢ ɱɚɫɬɨ ɨɛɪɚɳɚɸɬɫɹ ɜ 
ɪɟɤɥɚɦɧɵɟ ɚɝɟɧɬɫɬɜɚ. Ɋɟɤɥɚɦɧɵɟ ɚɝɟɧɬɫɬɜɚ ɛɵɜɚɸɬ ɪɚɡɧɵɯ ɬɢɩɨɜ: ɬɟ ɚɝɟɧɬɫɬɜɚ, ɤɨɬɨɪɵɟ 
ɛɟɪɭɬ ɤɨɦɢɫɫɢɨɧɧɵɟ ɡɚ ɨɛɟɫɩɟɱɟɧɢɟ ɦɟɫɬɚ ɢ ɜɪɟɦɟɧɢ, ɚ ɟɫɬɶ ɪɟɤɥɚɦɧɵɟ ɚɝɟɧɬɫɬɜɚ, ɤɨɬɨɪɵɟ 
ɩɪɟɞɨɫɬɚɜɥɹɸɬ ɩɨɥɧɵɣ ɫɩɟɤɬɪ ɭɫɥɭɝ (ɩɨɥɧɵɣ ɧɚɛɨɪ ɭɫɥɭɝ ɩɨ ɦɚɪɤɟɬɢɧɝɭ, ɪɟɤɥɚɦɧɵɦ 
ɭɫɥɭɝɚɦ ɢ ɦɚɪɤɟɬɢɧɝɨɜɵɦ ɢɫɫɥɟɞɨɜɚɧɢɹɦ). Ʉɚɠɞɨɟ ɪɟɤɥɚɦɧɨɟ ɚɝɟɧɬɫɬɜɨ ɢɦɟɟɬ ɫɜɨɣ ɲɬɚɬ 
ɫɩɟɰɢɚɥɢɫɬɨɜ (ɯɭɞɨɠɧɢɤɢ, ɬɢɩɨɝɪɚɮɢɫɬɵ, ɞɢɡɚɣɧɟɪɵ, ɡɜɭɤɨ-ɬɟɥɟ-ɨɩɟɪɚɬɨɪɵ, ɦɟɧɟɞɠɟɪɵ ɢ 
ɬɞ.). ɋɜɹɡɭɸɳɟɟ ɡɜɟɧɨ ɦɟɠɞɭ ɦɟɠɞɭ ɤɥɢɟɧɬɨɦ ɢ ɚɝɟɧɬɫɬɜɨɦ, ɫɩɟɰɢɚɥɢɫɬ, ɨɬɜɟɱɚɸɳɢɣ ɡɚ 
ɪɟɚɥɢɡɚɰɢɸ ɰɟɥɟɣ ɤɥɢɟɧɬɚ. 

ɋɆɂ ɞɟɥɹɬɫɹ ɧɚ 3 ɬɢɩɚ: ɭɥɢɱɧɵɟ, ɚɭɞɢɨɜɢɡɭɚɥɶɧɵɟ ɢ ɩɟɱɚɬɧɵɟ. ɍ ɤɚɠɞɨɝɨ ɬɢɩɚ ɫɜɨɢ 
ɨɫɨɛɟɧɧɨɫɬɢ ɢ ɫɩɨɫɨɛɵ ɜɵɩɨɥɧɟɧɢɹ. ɇɚɩɪɢɦɟɪ, ɩɟɱɚɬɧɨɟ ɢɡɞɚɧɢɟ ɞɚɟɬ ɛɨɥɟɟ ɤɨɧɤɪɟɬɧɭɸ 
ɢɧɮɨɪɦɚɰɢɸ, ɧɨ ɭ ɚɭɞɢɨɪɟɤɥɚɦɵ ɰɟɥɟɜɚɹ ɚɭɞɢɬɨɪɢɹ ɛɨɥɶɲɟ). ȼɵɛɨɪ ɋɆɂ ɞɟɥɚɟɬɫɹ ɬɚɤ, 
ɱɬɨɛɵ ɛɵɥɨ ɷɮɮɟɤɬɢɜɧɨ ɢ ɩɪɢɝɨɞɧɨ ɞɥɹ ɞɨɫɬɢɠɟɧɢɹ ɰɟɥɢ ɪɟɤɥɚɦɵ ɢ ɩɨ ɦɢɧɢɦɚɥɶɧɨɣ ɰɟɧɟ.  

ɋɬɢɦɭɥɢɪɨɜɚɧɢɟ ɫɛɵɬɚ 
Ɍɨɬ ɤɬɨ ɭɩɪɚɜɥɹɟɬ ɫɛɵɬɨɦ ɞɨɥɠɟɧ ɢɦɟɬɶ ɪɚɡɥɢɱɧɵɟ ɤɚɱɟɫɬɜɚ, ɨɧ ɞɨɥɠɟɧ ɭɦɟɬɶ 

ɩɥɚɧɢɪɨɜɚɬɶ, ɩɪɨɝɧɨɡɢɪɨɜɚɬɶ, ɦɨɬɢɜɢɪɨɜɚɬɶ, ɨɛɳɚɬɶɫɹ ɢ ɤɨɧɬɪɨɥɢɪɨɜɚɬɶ. Ɉɧ ɞɨɥɠɟɧ 
ɜɞɨɯɧɨɜɥɹɬɶ ɝɪɭɩɩɭ ɩɪɨɞɚɜɰɨɜ ɢ ɞɨɥɠɟɧ ɨɛɥɚɞɚɬɶ ɧɚɜɵɤɚɦɢ ɪɟɲɟɧɢɹ ɩɪɨɛɥɟɦ ɢ ɛɵɬɶ 
ɫɬɪɟɫɫɨɭɫɬɨɣɱɢɜɵɦ. 
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ȼɵɞɟɥɹɸɬ 2 ɬɢɩɚ ɯɚɪɚɤɬɟɪɚ ɥɢɱɧɨɫɬɢ: 
1. ɗɤɫɬɪɚɜɟɪɬɧɵɣ. 
2. ɂɧɬɪɨɜɟɪɬɢɜɧɵɣ. 
ɍɩɪɚɜɥɹɸɳɢɣ ɫɛɵɬɨɦ ɦɨɠɟɬ ɜɵɩɨɥɧɹɬɶ ɜɫɟ ɢɥɢ ɧɟɤɨɬɨɪɵɟ ɢɡ ɧɢɠɟɩɟɪɟɱɢɫɥɟɧɧɵɯ 

ɡɚɞɚɱ. 
 Ɉɛɟɫɩɟɱɢɜɚɟɬ ɩɪɨɝɧɨɡɵ (ɤɪɚɬɤɨ-ɫɪɟɞɧɟ-ɞɨɥɝɨɫɪɨɱɧɵɟ) 
 ɩɥɚɧɢɪɭɟɬ ɩɨɥɭɱɟɧɢɟ ɩɪɢɛɵɥɢ; 
 ɨɰɟɧɢɜɚɟɬ ɛɭɞɭɳɢɟ ɡɚɬɪɚɬɵ; 
 ɚɧɚɥɢɡɢɪɭɟɬ ɪɵɧɨɤ ɜ ɩɨɢɫɤɚɯ ɧɨɜɵɯ ɜɨɡɦɨɠɧɨɫɬɟɣ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɪɵɧɤɚ); 
 ɩɥɚɧɢɪɭɟɬ ɞɟɹɬɟɥɶɧɨɫɬɶ ɫɜɨɢɯ ɫɨɬɪɭɞɧɢɤɨɜ (ɩɪɨɞɚɜɰɨɜ, ɦɟɧɟɞɠɟɪɨɜ, 

ɤɨɧɬɪɨɥɥɟɪɨɜ); 
ɋɩɨɧɫɨɪɫɬɜɨ 
Cɩɨɧɫɨɪɫɬɜɨ- ɜ ɫɨɨɬɜɟɬɫɬɜɢɢ ɫɨ ɫɬɚɬɶɟɣ 1 «Ɂɚɤɨɧɚ ɨ ɪɟɤɥɚɦɟ ɫɩɨɧɫɨɪɫɬɜɚ» - 

ɞɨɛɪɨɜɨɥɶɧɚɹ ɦɚɬɟɪɢɚɥɶɧɚɹ, ɨɪɝɚɧɢɡɚɰɢɨɧɧɚɹ ɢ ɞɪɭɝɚɹ ɩɨɞɞɟɪɠɤɚ ɮɢɡɢɱɟɫɤɢɦɢ ɢ 
ɸɪɢɞɢɱɟɫɤɢɦɢ ɥɢɰɚɦɢ ɥɸɛɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɫ ɰɟɥɶɸ ɩɨɩɭɥɹɪɢɡɚɰɢɢ ɢɫɤɥɸɱɢɬɟɥɶɧɨ ɫɜɨɟɝɨ 
ɢɦɟɧɢ, ɧɚɢɦɟɧɨɜɚɧɢɹ, ɫɜɨɟɝɨ ɡɧɚɤɚ ɞɥɹ ɬɨɜɚɪɨɜ ɢ ɭɫɥɭɝ. Ʉɨɦɩɚɧɢɢ ɞɥɹ ɫɜɨɟɝɨ ɩɪɨɞɜɢɠɟɧɢɹ 
ɩɪɨɜɨɞɹɬ ɦɚɫɫɨɜɵɟ ɦɟɪɨɩɪɢɹɬɢɹ (ɧɚɱɢɧɚɹ ɨɬ ɤɨɧɰɟɪɬɨɜ, ɡɚɤɚɧɱɢɜɚɹ ɫɩɨɪɬɢɜɧɵɦɢ 
ɫɨɪɟɜɧɨɜɚɧɢɹɦɢ). Ʉɚɤ ɩɪɚɜɢɥɨ, ɫɩɨɧɫɨɪ ɩɪɟɞɨɫɬɚɜɥɹɟɬ ɤɪɭɩɧɵɟ ɞɟɧɟɠɧɵɟ ɩɪɢɡɵ ɢ ɩɨɞɚɪɤɢ 
ɩɨɛɟɞɢɬɟɥɹɦ, ɚ ɢɧɨɝɞɚ ɞɚɠɟ ɫɩɨɧɫɢɪɭɟɬ ɤɨɦɚɧɞɵ. 

ɐɟɥɢ ɫɩɨɧɫɨɪɫɬɜɚ: 
1. Ɉɫɧɨɜɧɨɣ ɰɟɥɶɸ ɫɩɨɧɫɨɪɫɬɜɚ ɷɬɨ ɷɮɮɟɤɬɢɜɧɨɫɬɶ ɪɟɤɥɚɦɵ ɢ ɩɨɥɭɱɟɧɢɟ ɪɟɤɥɚɦɧɨɝɨ 

ɷɮɮɟɤɬɚ. 
2. ɋɨɡɞɚɬɶ ɬɚɤɨɣ ɢɦɢɞɠ, ɱɬɨɛɵ ɛɵɥ ɩɪɢɜɥɟɤɚɬɟɥɟɧ ɜ ɝɥɚɡɚɯ ɪɚɡɥɢɱɧɵɯ ɝɪɭɩɩ 

ɨɛɳɟɫɬɜɟɧɧɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ. 
3. ɍɫɬɚɧɨɜɢɬɶ ɞɨɜɟɪɢɬɟɥɶɧɵɟ ɢ ɩɨɫɬɨɹɧɧɵɟ ɨɬɧɨɲɟɧɢɹ ɫɨ ɋɆɂ ɢ ɨɪɝɚɧɚɦɢ ɜɥɚɫɬɢ. 
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