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Annotation. Despite the fact that many researchers study the concept of a personal brand, there
is very little empirical literature on the study of parameters of a personal brand. Moreover,
there are also few national educational practices on this issue. The authors put forward the
idea that the elements of an authentic brand are the same for everyone, but individual personal
brand is unique. In addition, the authors state that the national education system pays
insufficient attention to this issue in the era of digitalization.

[{enbro MaHHOM CTaThU SBJSETCS KOHIEITYATbHBIN aHAIW3 TEOPUH JIMYHOTO OpeHa (nanee
JIb), ero kpuTEepHUEB, OIICHKU POJI 00pa30BaHUS 0 OTHOIICHUIO K TaHHOMY ()€HOMEHY.

C nomomipto JIb kak HHCTpYMEHTa YEIOBEK CIOCOOEH co3AaTh 00pa3 TOro, KeM OH XOYET
ObITh. [Ipodeccuonanbl U CHENUAIUCTHl B Pa3HbIX OOJACTSIX MCIOIB3YIOT 3TOT CIOCO0 JUIs
TOT0, YTOOBI MOJAYEPKHYTh CBOE KOHKYPEHTHOE MPEHMYILECTBO M MPUBJIEYb HEOOXOIMMbIE
KOHTAaKThI, KOHTPAKTHI, KIIMEHTOB, padOTOAaTeNeH, NUCTOYHUKN (PMHAHCHPOBAHUS U TIpOUEe.
DT0 KacaeTcs U PoJiIM 00pa30BaHUS KaK OJHOTO U3 BaXKHBIX (PaKTOPOB CTAHOBIICHUS YeJIOBEKa
KaK JJUYHOCTH U podeccroHana.

Mo>kHO 0003HAYUTH /IBa KIIFOUEBBIX KPUTEPHUS, XapaKTEPU3YIOIIUX JTNYHBINA OpeH .

Jluunas uoenmuunocms. CaMbIM pyHIAMEHTATBHBIM U3 BCEX TUIIOB HJICHTUYHOCTH (KpOME
1oJia) SIBJIsIeTC UHIMBUYyaldbHasl UACHTUYHOCTh, KOTOpas paccMaTpuBaeTcs emle B paboTax
[TnaToHa ckBO3b MPU3MY 00PA30BATEIHLHON MTPOTPAMMBI ITOCIICTHETO U MOKET OBITh OIIMCAaHA C
MIOMOIILIO0 TEOPHHU COIHATLHOM UAEHTHYHOCTH [1].

Ceroanst Teopusi COLUUATBHON MICHTUYHOCTH CBSI3BIBAECTCS C CETEBOM COLMAIBHOM cpenoi
(MEXTpYMIOBBIM B3aUMOCHCTBHEM). B coBpeMeHHO# cpene mpuMepaMH MOTYT CIY>KUTh
OHJIAlH dYaThl WIM KOMBIOHHMTH, cTpaHHIbl Facebook wu Instagram, Omoru, rae moau
WCITOJIB3YIOT CBOIO MJICHTHYHOCTH, YTOOBI CTaTh YacThIO 0OJiee MIMPOKOT0 COO0IIecTBa. ITO
MPUBOJIUT K CUTYAaIlMH «MbD» U «OHH», ONMUCAHHOW B Teopuu coOlMambHOW HUICHTHYHOCTH.
MoHO crenath BbIBOJ, O TOM, YTO T€OPUS COLMATIbHON HIEHTUYHOCTH COCTABIISIET OCHOBY
dbopMHpOBaHUs IUYHOTO OpeHa.

Hnousuoyanvrulii oopaz. Y moae ecTb MHOKECTBO YCTOMUYMBBIX MPECTaBICHUN O cele,
KOTOPBIE OTPAXKAIOT, KAK OHH BUJIST C€0s C TOUKH 3PSHHS TOTO, YTO OHU U3 C€0sl MPEICTABISIOT,
KaKoOBa UX JINYHOCTb, UX YEPThl, HABBIKU, JOCTOMHCTBA U HEJAOCTATKH, MPUBBIUKH U MOJAEIU
MOBEJICHUSI.

Jltoau oueHMBAIOT APYTUX JIOJE MIHOBEHHO M CIIOHTAaHHO, U 3TO YacTO MPOUCXOIUT B
pe3ynbrare CyObeKTHBHOW OIIEHKH TOCTYMHOW HH(POPMAIMM O TOM WIU HHOM YEIOBEKE.
Pe3ynbrar 3THX OIIEHOK B 3HAUMTEIHHOW CTENEHU OIpeNesseT OXKUIaHHUsS JIoAed U UX
COLIMANILHOE MOBEACHHE M0 OTHOIICHUIO K APyruM. KpoMe TOro, yCHemHbIi JTUYHBIA OpeHT
JTaeT BO3MOXKHOCTh YIIPABISTh U KOHTPOJIUPOBATh BOCHPUATHS, KOTOPbIE UCTIOIB3YIOTCS IS
OIICHKH YeJIOBEKa, BIUsIS Ha TO, KaK JAPYTUe JIFOJU BUJIAT, TOHUMAIOT U IyMAlOT O YEeJIOBEKE.

BremHuii BU 4eoBeKa TaKkKe BIUSAET Ha €ro JUYHBIA OpeH/I M, B 3HAYUTEIIPHOU CTETICHH,
HAa €r0 MHIWBHIYaTbHOCTh. KOHCYIBTaHTHI IO UMHUKY, OCOOCHHO B KOPIIOPATUBHOM MUDE,
paboTaroT B TECHOM KOHTaKT€ C PYKOBOACTBOM OpraHU3allvii, 9TOOBI 00ecreunTh Haubosee
MpUBJIEKATEIbHBIA UMUK NIEPCOHANA HA paboyeM MecTe.
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B nureparype cymecTByeT psJi MHEHUIM O TOUYHBIX KPUTEPHSIX, HEOOXOIUMBIX JIJIsl CO3JaHUS
JUYHOTO OpeHaa. DTH KPUTEPUH ONPEACSUINCH Pa3IMYHBIMU aBTOPaMH, HO B OOJIBIIIMHCTBE
CBOEM OHHM OTpa’kaJIH JIHILb BHEIIHKE (PAKTOPBI TOTO, KaK TOJKEH CO34aBaThCsl IMYHBIN OpeH I,
a He TOo, 4TOo TpedyeTcs yenoBeky s nmoctpoeHus JIb. X. Pamnepcamom [2] 6butH mpeiioKeHbI
KPUTEPUH, JAIONIHe MOJIe3HYI0 OCHOBY JIs MIEPCOHATLHOTO OpeHANHra. JTa OCHOBA BIIEPBHIE
ObUIa SMITUPUYECKH TPOBEPEHA B Mcciel0BaHuH, TpoBerieHHOM A. [Torrutep, M. Jlybens u X.
Knommepowm [3].

MoHO TOBOpUTH M O Jpyrux kpurtepusix JIb, HO ¢opmar Te3ucoB HE OYEHb ITOMY
CIOCOOCTBYET, MO3TOMY OTPAHUYUMCS JIBYMsI Ha3BaHHBIMU JJISl MJUTIOCTPALlUU aKTYalIbHOCTH
MOCTaBJIEHHOW TIPOOIIEMBI.

®dopmupoBanue JIb — BaxHeimas oOpa3oBarenbHas 3amada. HecMoTpss Ha TO, 4TO BO
MHOTHX By3ax P® ecTp MHOro MHCTPYMEHTOB (MOPT(HOINO0, MHANBUAYATbHAS TPACKTOPHS U
T.J.), BCE XK€ JaHHbIE TEXHOJIOTMHU HOCST IACCHUBHBIM XapakTep (KOrJa 4eJoBeK J0JKEH
CHayaJia I[OGI/ITBCH KaKuX-TO YCIICXOB, a JIMIIb NIOTOM 3TH PC3YyJIbTAThl HAYUHAKOT BJIMATH Ha
JUYHYIO UJCHTUYHOCTh M WHIUBUIYAIbHBIA 00pa3). Ecim Obl 0oOpa3oBaTenbHasi MpaKTHKA
YUYUThIBAJIa HAMCPCHUSA YCIIOBCKA, €0 TOTOBHOCTH BBICTPOUTH MOACIIL CaMOpPa3BUTHUS, TO €TO
JIb BeIpaxkasics Gosiee 1esenonaraloimumM 00pa3om.

WHpIMU cioBamMH, aBTOPHI MOJAraioT, YTO BOMPOC (POPMUPOBAHUS JHYHOTO OpeHIa He
cMokeT 3¢ (HEKTUBHO pemaThCs, €CIM B paMKax 00pa30BaTEIIbHOW MOJETU eMy He OyaeT
YACIATBCA JOCTAaTOYHO MCECTaA.
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Annotation. As smart technologies become more versatile and ubiquitous in society,
researchers' attention is focused on the use of these technologies in education. Smart
technologies and online learning environments are becoming a part of the best practices of
learning and teaching around the world. They have already entered everyday life and are
perceived as an integral part of modern education. In this situation, the question arises: can
we talk about a paradigm shift in education and the transition from the classical model of
education and training to smart education?

UYro ecth cMapT obOpazoBanme? CylIiecTBYyeT HECKOJIBKO TPAaKTOBOK AAaHHOTO (eHOMEHA.
Hanpumep, aBcrpanmiickuii ydenslii Mathio Kenu omnpenenser cmapT oOpa3oBaHHE Kak
COYEeTaHUE TEXHUYECKHX pa3pabOTOK, TAKMX KaK MOBCEMECTHBIEC NIEPCOHAIbHbBIE YCTPOMCTBA,
JnocTynHble HU(poBbIe Meaua, o0IauHble XpaHWININA, B COUETAaHUU C MOIIbIO COIMAbHBIX
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